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A  PA R A D I G M  S H I F T
YESTERDAY / TODAY / TOMORROW
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YESTERDAY WAS A TIME…
W h e n  w e  p r o d u c e d  &  c o n s u m e d  w i t h o u t  c o n s c i e n c e

W h e n  r i v e r s  t o o k  t h e  f a s h i o n  c o l o r  o f  t h e  s e a s o n
W h e n  w e  p i l e d  g l o b a l  l a n d f i l l s  w i t h  i m m e n s e  w a s t e

W h e n  w e  e n s u r e d  e c o n o m i c  g r o w t h  a t  a  g r e a t  c o s t  t o  t h e  e n v i r o n m e n t  

o f  g l o b a l  l a n d f i l l s  
f i l l e d  w i t h  c l o t h i n g 5

5% t o  t h e  h e a l t h  o f  
c o n s u m e r s ,  

a g r i c u l t u r a l  w o r k e r s ,  
&  t h e  e n v i r o n m e n t 6

harmful!

$2.5
t r i l l i o n  d o l l a r  

c l o t h i n g  i n d u s t r y 1

c h e m i c a l s  u s e d  i n  
p r o c e s s i n g  s y n t h e t i c  

t e x t i l e s 4

o v e r

8000 

700
g a l l o n s  o f  w a t e r  u s e d  

t o  p r o d u c e  a  s i n g l e  
t - s h i r t 2

of  global  insecticides 
used for  cotton farming 

(more than any crop) 3  

24%

S o m e  o n e ,  s o m e w h e r e ,  s o m e p l a c e  e l s e ,  p a i d  t h e  p r i c e  o f  “ c h e a p ”  
C h a n g e  t o  a n  u n c h a n g e d  i n d u s t r y  w a s  i n e v i t a b l e .
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TODAY ’S  INDUSTRY HAS  WOKEN UP  
T o  t h e  s o u n d  o f  a  g e n e r a t i o n  t h a t  i s  c o m m i t t e d  t o  c a r e .  T h e  d i g i t a l l y  i m m e r s e d  a n d  

m o d e r n  d a y  c o n s u m e r  c a r e s  a b o u t  p e o p l e ,  t h e  p l a n e t ,  a n d  a  g r e a t e r  p u r p o s e .
T h e y  e x p e c t  b u s i n e s s e s  t o  a c t  r e s p o n s i b l y  t o w a r d s  n e e d s  i n  l o c a l  a n d  g l o b a l  c o m m u n i t i e s .

I n  a  s u r v e y  o f  o v e r  9 , 7 0 0  p e o p l e  a c r o s s  9  c o u n t r i e s  C o n e  C o m m u n i c a t i o n s  f o u n d :

R e t a i l  i s  c h a l l e n g e d  t o  e n s u r e  a  w h o l e  n e w  r e a l i t y .  O r g a n i c ,  s u s t a i n a b i l i t y ,  l o c a l ,  r e s p o n s i b i l i t y ,  
t r a n s p a r e n c y ,  h o l i s t i c  a r e  w o r d s  t h a t  a r e  s h a p i n g  O U R  c u l t u r e  a n d  O U R  c o n s u m p t i o n .

6

71%
w o u l d  p a y  m o r e  
f o r  r e s p o n s i b l e  

p r o d u c t

90%
o f  c o n s u m e r s  
w o u l d  s w i t c h  

b r a n d s  t o  a l i g n  
w i t h  a  s o c i a l  o r  
e n v i r o n m e n t a l  

c a u s e

91%
e x p e c t  c o m p a -

n i e s  t o  d o  m o r e  
t h a n  m a k e  a  

p r o f i t

7
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TOMORROW WILL BE A WORLD WHERE  

B u s i n e s s  m u s t  t r a n s f o r m  t o  t h r i v e  a n d  r e t a i l  m u s t  b e  r e - i m a g i n e d  t o  s u r v i v e .  

B u s i n e s s  m u s t  g o  f r o m  a  l i n e a r  T a k e  -  M a k e  -  W a s t e  M o d e l
t o  e m b r a c i n g  c o m m e r c i a l  a n d  i n d i v i d u a l  a c c o u n t a b i l i t y .  
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CIRCULAR ECONOMY: 
AN IMPERATIVE   LINEAR ECONOMY

N O x
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w a s t e  m a t e r i a l sw a t e r  c o n t a m i n a t i o n
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d e s i g n  &
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T H E  JOU R N EY  TO  
T H E  L I G H T  STA RTS  
W IT H  A  C AN D L E .  
O NC E  IT ' S  L IT ,  
D A RKN E S S  H AS  

G ON E  FOR EV E R . ”
-  A D R I ANO  B U L L A E

6 2
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D E A R  F A S H I ON ,

IMAG INE :  CLEAN WATER FOR OUR CH ILDREN AND OUR BIOSPHERE

IMAG INE :  CLEAN AIR , GROWING FORESTS ,  A THR IV ING WILDLI F E

IMAG INE :  FAIR WAGES AND SAFE ,  CLEAN COND IT IONS FOR ALL WORKERS

IMAG INE :  A FASH ION INDUSTRY THAT DEF INES BEAUTY BY SELF- EXPRESS ION AND ONE ’ S INNER LIGHT

IMAG INE :  CLOTHES THAT PROTECT OUR CH ILDREN ’ S SKIN

IMAG INE :  THE CESSAT ION OF APATHY

IMAG INE :  REMARKABLE CLOTH ING MADE RESPONS IBLY

I M AG I N E  A  N EW  WAY  FORWA R D  -  T H E  A RT  &  E D E N  WAY
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ECOLOGY

EQU IT YECONOMY

al igned with the United Nat ions sustainabi l i ty development goals8

OUR BUSINESS STANDARD 
TRIPLE TOP LINE ACCOUNTABILITY

b u y  b e t t e r .  d o  b e t t e r .
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local  and 
global  giveback

affordable pr ices

transparency

support ing art ists

fair  to employees

sustainable 
farming methods

organic and 
recycled 
mater ia ls

G.O.T.S. cert i f ied

low impact 
dyes

fair  business 
pract ices

recycled
packaging

b e t t e r  f o r  t h e  p l a n e t
s u sta i n a b l e  m a t e r i a l s    l o w  i m p a c t  d y e s  

r e c y c l e d  p a c k a g i n g

b e t t e r  f o r  t h e  p e o p l e  
w h o  m a k e  t h e m

f a i r  b u s i n e s s  p ra c t i c e s    s u p p o r t i n g  a r t i s t s

b e t t e r  f o r  t h e  c h i l d r e n  
w h o  w e a r  t h e m

o r g a n i c    s a f e    g e n t l e  o n  t h e  s k i n

c h a n g i n g  c l o t h e s
c h a n g e s  e v e r y t h i n g

b u y  b e t t e r .  d o  b e t t e r .
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L E T T E R  F R O M  T H E  C E O

D E A R  VA L U E D  F R I E N D ,
As we embarked into the year 2020, we 
were al l  f i red up, to usher in a new year,  a 
new decade – one we had al l  hoped, would 
be the year that beckoned unprecedented 
change, where we would witness a l i f t ing of  
the fog which had blurred the edges of l i fe,  
a year where we could al l  enjoy greater 
v isual  acuity for a br ighter future.

We could have hardly imagined a l i fe,  so 
profoundly di fferent,  in just  a couple of  
months into the new year – a moment in 
t ime that would forever change geopol i t ics,  
the economy, and our everyday l ives.  A year 
that has now unfolded where the threat to 
our secur i ty came from a microscopic v i rus 
that could not be seen by the human eye 
whi le i t  has sharpened our v is ion & hope for 
a uni f ied future for a l l .

Rahm Emanuel ,  chief  of  staff  to President 
Barack Obama once famously counseled, 
"Never al low a good cr is is go to waste.  I t 's 
an opportunity to do the things you once 
thought were impossible”.  For a l l  the insta-
bi l i ty & uncertainty the recent past has 
bought in i ts wake, i t  has also al lowed us to 
re imagine, to rebui ld and to reframe our 
social  order on a mult ip l ic i ty of  levels.

My own personal  story of  radical  t ransfor-
mation occurred on August 18th,  2014, 
when I  began my journey of a thousand 
mi les with one single step in the r ight direc-
t ion.  I  had just entered, The Hope Founda-
t ion School,  located in a densely populated 
slum sett lement in Bangalore,  India.  I  was 
there to launch a meal program for chi ldren 
in need. For most of  the kids at  the school,  
that was their  only hot meal  of  the day. 
Most of  these chi ldren’s fami ly income was 

about $100 a month and their  permanent 
homes were makeshif t  tents.  I  entered the 
school that morning f i red up to make a 
di fference in the l ives of  400 kids and left  
the school that evening, total ly t ransformed.

Awakened by the resi l ience within each of 
these kids to defy al l  odds, pursue an edu-
cat ion, and commence a l i fe-changing jour-
ney, coupled with just having read Seth 
Godin’s Linchpin,  a l lowed me to engage in 
an incredibly s imple act of  just  not ic ing that 
a l l  our l ives,  are but a thread in the tapestry 
of  a uni f ied l i fe.

Up to that point in my career,  I  had bel ieved 
that business was a f in i te,  zero-sum game, 
with prof i t  as i ts sole purpose. I  was in the 
business of fast fashion and I  was bl inkered 
in my pursuit  to turn trend to ta i lored prod-
uct cheapest and fastest.  Sure,  I  not iced 
the impact of  fast fashion, the r ivers taking 
on the seasons fashion colors,  the landf i l ls  
being pi led with clothing worn only once. I  
was part  of  and party to,  a l l  of  fashion's 
systemic problems, however,  I  d id not once 
think that th is was my problem to solve.  The 
speed in which we were operat ing, afforded 
me no t ime to stop, no t ime to truly care.  I  
had always looked around for somebody 
else to do something about al l  of  these, 
major global  issues.

For the very f i rst  t ime, in a moment of  t rue 
awakening, I  real ized that I  was that some-
body that I  searched for,  wel l  able and ful ly 
capable of  doing something that t ru ly mat-
tered. I  knew that whi le I  could not solve al l  
the problems I  had witnessed, I  certainly 
had the capacity of  doing l i t t le th ings with 
great love. 

I  began to dream of br inging conscience 

back to commerce, of  bui ld ing a business 
that did good, by being good, a business 
committed to being the best for the world 
whi le we str ived to be the best in the world.  
I  wanted to celebrate the art ist  & honor our 
earth.  I  wanted to fol low in the cur ious spir i t  
of  a chi ld’s v iv id imaginat ion and fear less 
explorat ion.  I  wanted to chal lenge the sys-
tems that oppressed and pol luted our planet 
and consequent ly our hearts.  I  wanted 
tomorrow’s chi ldren to breathe clean air.

art  & eden is part-exper iment,  
part- l i fe-dream, part-resistance, part-so-
cial-movement.  We know that we don’t  have 
al l  the answers.  We don’t  even have al l  of  
the quest ions. But what we do have is 
heart ,  imaginat ion, and the convict ion that 
our choices have the power to make a 
better world.  art  and eden was born,  f rom a 
place of pure freedom; a f reedom that 
a l lowed us to push through many l imits.  
Registered, as a publ ic benef i t  corporat ion, 
committed to tr ip le top l ine accountabi l i ty,  
we have bui l t  a business that is better for 
the planet,  better for the people in our value 
chain,  and better for the l i t t le k ids that wear 
our c lothing.

By vir tue of  our moral  imaginat ion, we are 
excited to gl impse into the future conceived 
in the awesome choices we get to make 
together today, even before that future is 
born into the l ives of  tomorrow's chi ldren. 
Let us combine our moral  courage to r ise up 
and respond not with words but with our 
heart- led act ions.

Thank you for being open to change and 
welcome to the world of  art  & eden.

Grateful  for  your t ime,
Susan Correa 
Founder & C.E.O.

“Do the d ifficult things while they are easy.
Do the great things while they are small .  
A  journey of a thousand miles must begin 

with a single step" - Lao Tzu 

Susan Correa, Founder & C.E.O., art & eden
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ECOLOGY

EQU IT YECONOMY

E X E C U T I V E  S U M M A RY

B E T T E R  F O R  T H E  P E O P L E  T H AT  M A K E  O U R  C L O T H E S

At ar t  &  eden our  s ights  a re  f i rmly  focused on t r ip le  top l ine  accountab i l i -
ty.  We unders tand today  that  i t  i s  poss ib le  fo r  economic  bus iness  ga ins  
to  coex is t  w i th  w ins  fo r  eco logy  and an  equ i tab le  soc ie ty.  We have em-
braced susta inab i l i t y  as  our  bus iness  imperat ive  s ince  our  incept ion  and 
our  focus  is  to  cons is tent ly  improve and innovate  in  our  search  fo r  bet te r  
ways .  We know now,  that  embrac ing  th is  perspect ive  does  create  t r ip le  
top l ine  growth  and when the  pr inc ip les  o f  in tent iona l  des ign  a re  app l ied ,  
the  ga ins  fo r  p ro f i t  and p lanet  can coex is t  and de l ight .  

B E T T E R  F O R  T H E  C H I L D R E N  

W H O  W E A R  O U R  C L O T H E S

YOUR LITT LE  ON ES  MAY E AT ORG AN I C ,  BUT DO TH EY WE AR ORG AN I C?  
we may not  “d igest”  c lo thes  the  way that  we do food,  but  wou ld  we 

want  chemica ls  in  our  ch i ld ren ’s  c lo th ing  and on the i r  sk in?  a r t  &  

eden c lo th ing  is  made o f  o rgan ic  cot ton  and low- impact  dyes .

B E T T E R  F O R  O U R  P L A N E T

FAI R  BUS I N ESS  P R ACT I C ES

ORG AN I C  AN D  RECYC LE D  
MAT E R I ALS

S USTAI NABLE  P ROCESS ES

RECYC LE D  PACKAG I N G

LOW IM PACT DY ES

C E RT I F I E D

P R I C E
We keep pr ices  a f fo rdab le  
w i thout  sacr i f ic ing  qua l i ty  

and or ig ina l i ty  

TR ANS PARE NCY
We be l ieve  in  your  r ight  to  know 

exact ly  what  your  ch i ld ren ’s  c lo thes  
a re  made o f ,  how they ’ re  produced,  

&  where  your  money goes

SU P PORT I N G ART ISTS
We commiss ion  a r t i s ts  

f rom a l l  a round the  wor ld  
to  br ing  you un ique and 

ar t fu l  p r in ts  

EM P LOY E ES
We ensure  that  everyone o f  
our  team members  rece ives  

fa i r  wages and work ing  
cond i t ions  that  they  en joy

OUR  BU S I N E S S  S T AN D A R D :  
T R I P L E  TO P  L I N E  A CCOUNTAB I L I T Y

a l igned wi th  U.N.  goa ls 4

b u y  b e t t e r .  d o  b e t t e r .
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“ WE N E E D  TO REV IS E  OUR 
ECONOM I C TH I N KI NG TO G IV E  F U LL  
VALUE  TO OUR NATUR AL  RESOURCES .  

TH IS  REV IS E D  ECONOM I CS W I LL  
STABI LI Z E  BOTH TH E  TH EORY AN D 
TH E  P R ACT I C E  OF  F RE E- MARKET 
CAP ITALISM .  IT  W I LL  P ROV I D E  

BUS I N ESS  AN D PUBLI C  POLI CY W ITH 
A POWE R F U L  N EW TOOL FOR 

ECONOM I C D EV E LO PM ENT ,  
P ROF ITABI LIT Y ,  AN D TH E  P ROMOT ION 

OF  TH E  PUBLI C  GOOD”  
-  PAU L H AWKEN

1 4



THE WORLD 
OF ART & EDEN
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S U S TA I N A B I L I T Y:  I T ’ S  N O T  O U R  D R E A M .  I T ’ S  O U R  D N A .

In  c reat ing  a r t  &  eden,  we put  susta inab i l i t y  and love  in to  every th ing  we do;  i t  i s  in  our  DNA,  our  
genet ic  code.  We act ive ly  focused on qua l i ty,  wh ich  meant  seek ing  out  susta inab i l i t y  exper ts ,  
a t ta in ing  green cer t i f i ca t ions ,  f ind ing  great  fac tor ies  that  t reated the i r  peop le  r ight ,  and h i r ing  
s ta f f  based o ff  the i r  pass ion  fo r  change,  the i r  persona l  va lues ,  the i r  c reat iv i ty,  and the i r  a r t i s t ry.
 
We have in tegra ted susta inab i l i t y  in to  the  fabr ic  o f  our  des ign  th ink ing .  We have now ra ised the  
bar  on  ourse lves  and set  a  h igher  measure  o f  long- te rm th ink ing  in  our  corporate  s tandards  
where  we tack le  the  t r iad  concerns  o f  manag ing bus iness  to  generate  economic  growth  wh i le  
be ing  mindfu l  o f  our  env i ronment  a longs ide  our  respons ib i l i t y  towards  an  equ i tab le  soc ie ty.

l oca l  and 
g loba l  g i veback

a f fo rdab le  p r ices

t ransparency

suppor t ing  a r t i s ts

fa i r  to  emp loyees

sus ta inab le  
fa rm ing  methods

organ ic  and 
recyc led  
mate r ia l s

G.O.T.S .  ce r t i f i ed

low impact  
dyes

fa i r  bus iness  
p rac t ices

recyc led
packag ing

1 0
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L E T T E R  F R O M  T H E  C E OM I S S I O N ,  V I S I O N ,  &  B E L I E F S

mission
R e m a r k a b l e  c h i l d re n ' s  p ro d u c t s .  M a d e  re s p o n s i b l y.

BELIEFS
We  b e l i e v e  c h a n g e  i s  p o s s i b l e  a n d  s t a r t s  f ro m  w i t h i n .

We  b e l i e v e  i n  t h e  p o w e r  o f  g o o d  c h o i c e s .
We  b e l i e v e  w e  c a n  l e a r n  t o  b e  l u c k y  a n d  e x p e c t  g re a t  t h i n g s  t o  h a p p e n .

We  b e l i e v e  w e  m u s t  c re a t e  w i t h  h e a r t  a n d  b u i l d  re s p o n s i b l y  w i t h  t h e  m i n d .

VISION
To  m a k e  t h e  w o r l d  a  b e t t e r,  b r i g h t e r  &  g re e n e r  p l a c e

o n e  t h o u g h t f u l  p ro d u c t o n e  c o n s i d e re d  
c h o i c e  a t  a  t i m e

o n e  v a l u a b l e  l i f e
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W H AT ’ S  I N  A  N A M E ?

A RT  &  E D E N  -  W H AT ’ S  I N  T H E  N A M E ? !  
E V E RY T H I N G !
In our  case  i t  captures  our  ent i re  journey.
a r t  i s  where  our  journey  commenced and eden is  our  in tended dest inat ion .

I t  was  August  2014,  our  CEO & founder  Susan was in  Ind ia  to  prov ide  hot  nut r i -
t ious  mea ls  f rom ch i ld ren  l i v ing  in  s lum dwel l ings .  For  th is  long t r ip ,  Susan was 
read ing  Seth  Godin 's  L inchp in  and that  amaz ing  book prope l led  Susan to  course  
cor rect  -  to  bu i ld  cons idered products  and do work  that  rea l l y  mat te red.  She was 
fasc inated by  Godin 's  re-purposed def in i t ion  o f  the  word ar t ,  and that  was  where  
our  journey  s ta r ted .

eden  i s  our  in tended dest inat ion .  We know we have  not  inher i ted  
th is  ear th  f rom our  ancestors  but  a re  bor rowing i t  f rom tomorrow's  
ch i ld ren .  I t ' s  our  respons ib i l i t y  to  leave  them th is  wor ld  -  as  Eden -  a  
parad ise  -  a  p lace  they  can th r ive  in .

art  i s  a  persona l  ac t  o f  courage,  someth ing  one human does  that  
c reates  change in  another.  I t  i s  anyth ing  that 's  c reat ive ,  pass ionate ,  
and persona l .  An  a r t i s t  i s  someone who uses  bravery,  ins ight ,  c reat iv i ty,  
and bo ldness  to  cha l lenge the  s ta tus  quo -  Seth  Godin .  And that  i s  
exact ly  where  our  journey  began.
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A  P U B L I C  B E N E F I T  C O R P O R AT I O N

Regis te red as  a  Pub l ic  Benef i t  Corporat ion ,  (PBC)  a r t  &  eden c lear ly  es tab l i shed 
i ts  in tent ion  s ince  incept ion  to  inc lude pub l ic  good as  par t  o f  the  company char te r  
in  add i t ion  to  max imiz ing  shareho lder  va lue .

One o f  the  most  revo lu t ionary  sh i f ts  fo r  us ,  as  we began ar t  &  eden was to  choose 
the  f reedom to  serve  the  goa ls  o f  a l l  our  corporate  const i tuenc ies  and s takeho ld-
ers  such as  our  shareho lders ,  employees ,  customers ,  and our  loca l  and g loba l  
communi t ies  a long wi th  our  broader  goa l  to  protect  the  env i ronment .  We have 
chosen to  be  a  Pub l ic  Benef i t  Corporat ion  wh ich  is  a  bus iness  ent i ty  that  can  
pursue soc ia l  good wh i le  ensur ing  a  pro f i tab le  bus iness .

art &  eden is in  business 
to make business better 

Better for our people 

Better for the planet  

Better for our local and 

global communiti es 
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L E T T E R  F R O M  T H E  C E OB R A N D  R E C O G N I T I O N  &  AWA R D S

Our  commitment  to  susta inab i l i t y  has  resu l ted  in  overwhe lming suppor t  and indust ry  rec-
ogn i t ion .  We have been creat ing  remarkab le  ch i ld ren ’s  c lo th ing ,  made respons ib ly,  fo r  
th ree  award winn ing  years  in  a  row.  In  2017 we won Earnshaw Magaz ine ’s  award fo r  the  
best  new ch i ld ren 's  wear  brand,  in  2018 we rece ived the  Eco Exce l lence award fo r  the  
most  susta inab le  and soc ia l l y  respons ib le  brand in  k ids  fash ion ,and fo r  2019  we rece ived 
the  Eco Exce l lence award fo r  be ing  the  most  soc ia l l y  respons ib le  brand in  k ids  fash ion .

a r t  &  e d e n  -  2 0 1 9  O u r  B u s i n e s s  S t a n d a r d  -  Tr i p l e  To p  L i n e  A c c o u n t a b i l i t y 2 0



“ E N RO L L  YOU R  BO DY ,  SOU L  AN D  S P I R IT  AN D  E N G AG E  YOU R  T I M E  TO  
D O  W H AT  YOU  KNOW  BEST.  D E D I C AT E  YOU RS E L F  TO  T H E  WORK  AT  

H AN D  AN D  YOU  W I L L  BE  R EWAR D E D  BY  T H E  F RU ITS  YOU  W I L L  BE A R ! ”
-  I S R A E L M OR E  AY IVOR
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SUSTAINABILITY 
STRATEGY
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O U R  D E S I G N  S TA N D A R D

T R I P L E  T O P  L I N E  A C C O U N TA B I L I T Y:
We have embraced a  new way fo rward  fo r  bus iness  -  a  who le  new br ighter  and bet te r  
fu tu re   w i th  a  much more  fu l f i l l i ng  agenda.  

Convent iona l l y,  bus inesses  embrace corporate  soc ia l  respons ib i l i t y,  as  an  end o f  p ipe  
in i t ia t i ve .  

We have cha l lenged that  s ta tus  quo and do not  agree  that  be ing  “ less  bad”  equates  to  
be ing  good.

We dec ided to  change our  bus iness  in tent ions  as  the  f i rs t  s tep  in  a  t rans i t ion  f rom pro f i t  
a t  any  cost  -  to  the  c reat ion  o f  a  who le  new mode l  where  pro f i t  has  a  greater  purpose and 
a  mul t ip l ic i ty  o f  added va lues .  

At  a r t  &  eden we moved accountab i l i t y  to  the  s ta r t  o f  the  des ign  process .  We chose to   
anchor  in te l l igent ,  susta inab le  des ign  deep wi th in  our  corporate  s t ra tegy,  so  we cou ld  
dr ive  rea l l y  thought fu l  and cons idered des ign  dec is ions  that  wou ld  y ie ld  pos i t i ve  e f fects ,  
ra ther  than l im i ted  l iab i l i t i es  as  we engaged in  commerce.

Prosper i ty  and keep ing a  c lose  eye  on  the  bot tom l ine  is  v i ta l  fo r  bus iness  and we 
ensured we bu i l t  a  bus iness  to  generate  economic  va lue  wh i le  a lso  ce lebra t ing  our  com-
muni t ies  and enhanced the  hea l th  o f  a l l  spec ies .

our moral imagination 
has been ignited .

we are calling for a 
radical-redefinition.

we are calling for a  return to 
love ,  A return to honesty, and 

A return to responsibility.

Th is  sh i f t  in  our  perspect ive  resu l ted  in  our  embrace o f   t r ip le  
top l ine  accountab i l i t y  as  p ioneered by  Wi l l i am McDonough & 
Michae l  Braungar t . 9 See  how the  concept  works  
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A  D Y N A M I C  I N T E R P L AY  O F  E C O N O M Y.  E C O L O G Y.  E Q U I T Y.   

susta inab i l i t y  i s  not  jus t  our  dream i t  i s  our  DNA.  we recogn ize  that  we are  bet te r  together  
and even though we are  a t  the  in fancy  s tage o f  our  journey  we can take  b igger  s t r ides  by  
engag ing a l l  s takeho lders  and va luab le  par tnersh ips .  we are  work ing  to  inc lude goa ls  and 

road-maps to  ensure  we in tegra te  and embrace susta inab i l i t y  in  a l l  we do.

we have  embraced t r ip le  top l ine  accountab i l i t y.  we be l ieve  
bus iness  can be  a  one win  mode l  i f  we cons ider  the  in te res ts  

o f  a l l  members  o f  our  va lue  cha in .  

V IS ION 
to  make the  wor ld  a  bet te r,  b r ighter  &  greener  p lace

one thought fu l  p roduct one cons idered cho ice  a t  a  t imeone va luab le  l i fe

ECONOMY

ECOLOGY

EQUITY
b u y  b e t t e r .  d o  b e t t e r .
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“Never Doubt that a 
small group of 

thoughtful ,  committed 
c itizens can change the 
world .  Indeed it ’ s  the 

only th ing that ever has”
- Margaret Mead
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A DYNAMIC INTERPLAY OF 
ECONOMY.  
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E C O N O M Y:  B E T T E R  P R O D U C T  &  P R O C E S S

B E G I N N I N G  W I T H  M AT E R I A L S
art  &  eden is  G.O.T.S .  cer t i f i ed ,  wh ich  means that  an  organ ic  cer t i f i e r  mon i to rs  a l l  
phases  o f  our  product ion .  That  means we ban the  use  o f  dangerous  chemica l  t rea t -
ments  in  any  par t  o f  our  supp ly  cha in ,  that  our  fa rms and factor ies  requ i re  the  humane 
t reatment  o f  an ima ls  and that  every  one o f  our  garments  i s  made wi th  organ ic  mater i -
a ls .
 
We s t r i ve  fo r  a  h igh  qua l i ty  o f  l i fe  and work  in  our  o f f ices  as  we l l ,  and we operate  w i th  
env i ronmenta l  mindfu lness ,  constant ly  s t r i v ing  to  conserve  and reuse  resources .  We 
are  reg is te red as  a  pub l ic  benef i t  corporat ion  so  our  commitment  to  t r ip le  top l ine  
accountab i l i t y  i s  se t  in  s tone.

O U R  C E L E B R AT I O N  O F  C R E AT I V I T Y
In add i t ion  to  our  susta inab i l i t y  e f fo r ts ,  we incorporate  a r t ,  co lo r,  and fun  in to  a l l  o f  
our  products .  Our  packag ing inc ludes  tags  that  k ids  can use  to  co lor  and draw on.  
Our  ecommerce boxes  a re  br ight ly  co lored and a l l  o f  our  a r t  and des igns  come 
s t ra ight  f rom the  hear t .  We a im to  capture  the  w i ld ly  imag inat ive  energy  o f  ch i ld ren  
in  our  a r t fu l  p r in ts .
 
We encourage our  employees  to  exerc ise  the i r  c reat ive  l iber t ies  and p lay  w i th  ideas .  
We be l ieve  that  i t ' s  bet te r  to  t ry  &  fa i l  than  fa i l  to  t ry  when we do work  that  mat te rs .  
Th is  th ink ing  a l lows our  s ta f f  to  s tumble  upon incred ib ly  un ique concepts ,  resu l t ing  
in  the  brand you see  today :  one  that  i s  wh ims ica l ,  imag inat ive  and h igh ly  c reat ive .

T H E  N E X T  S T E P  I S  C E RT I F I C AT I O N S
The supp ly  cha in  can be  t r icky,  long and d i f f icu l t  to  fo l low,  so  i t  was  o f  u tmost  impor-
tance to  us  that  we have  checkpo in ts  a t  every  s tep o f  the  way.  In  add i t ion  to  mon i to r -
ing  our  ent i re  product ion  l ine ,  the  cer t i f i ca t ion  a lso  ensures  that  fac tory  employees  
have  sa fe ,  e th ica l  work ing  cond i t ions  and pay. 10
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b u y  b e t t e r .  d o  b e t t e r .



born  to  love .

Our  products  a re  o f  the  moment ,  ye t  t ime less ,  contemporary,  ye t  c lass ic .  Our  co l lec t ions  re f lec t  the  insp i ra t ion  o f  a  g loba l  
communi ty  o f  a r t i s ts .  They  ink  s tor ies  about  our  p lanet  and beyond as  they  pay  t r ibute  to  the  imag inat ion  o f  l i t t l e  ch i ld ren ,  
a  wor ld  over f lowing wi th  poss ib l i t i es .  Sof t  fabr ics .  G.O.T.S .  cer t i f i ed  organ ic  cot ton .  Eco- f r iend ly  dyes .  Tr ims that  a re  led  
and n ick le  f ree .  Our  remarkab le  c lo th ing  is  made respons ib ly,  de l ight ing  parents ,  as  s ty le  i s  no  longer  compromised wh i le  
they  choose susta inab l i l i t y.

O U R  P L A N E T  I S  O U R  I N S P I R AT I O N .  O U R  C H I L D R E N  A R E  O U R  L E G A C Y.
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Love our ch ildren

love our planet 

E A RT H  B Y  A RT  &  E D E N  I S  B O R N  T O  L O V E
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   The ‘earth’   w ithout ‘art’ is just ‘eh
’ 

we start with heart and 
add bold, beautiful art printed with 
low-impact dyes on organic materials 

you show your style & 
that you care with clothes 
that are good to the earth, good for 
the people that make them, and great 
for our children that wear them
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A L I G N M E N T  W I T H  U . N .  G O A L S
 A RT  &  E D E N  A L I G N M E N T  W I T H  U . N .  G O A L S  U . N .  S U S TA I N A B L E  D E V E L O P M E N T  G O A L S   

Transforming our  wor ld :  
the  U.N.  2030 Agenda fo r  Susta inab le  Deve lopment . 8

The U.N.  Susta inab le  Deve lopment  Goa ls  a re  the  b luepr in t  to  ach ieve  a  
bet te r  and more  susta inab le  fu ture  fo r  a l l .  They  address  the  g loba l  cha l -
lenges  we face ,  inc lud ing  those re la ted to  pover ty,  inequa l i ty,  c l imate ,  
env i ronmenta l  degradat ion ,  p rosper i ty,  peace,  and jus t ice .  The  Goa ls  
in te rconnect  and in  o rder  to  leave  no one beh ind and a t  a r t  &  eden we are  
un i f ied  w i th  the  U.N.  v is ion  and commit ted  to  do our  par t  as  we l l  in  bu i ld-
ing  a  bet te r  wor ld  fo r  a l l .   

a r t  &  eden:  We recogn ize  that  t rans forming the  wor ld  s ta r ts  by  t rans form-
ing  ourse lves .
 
Susta inab i l i t y  i s  the  foundat ion  on  wh ich  our  bus iness  has  been bu i l t  and 
we are  commit ted  to  bu i ld ing  a  bus iness  that  bu i lds  fo r  p rosper i ty  by  
in tegra t ing  the  in te res ts  o f  p roduct ,  peop le ,  and p lanet .  We be l ieve  th is  
can be  ach ieved by  an  in te l l igent  des ign  process  and an  embrace o f  t r ip le  
top l ine  accountab i l i t y.  

Our factor ies are work ing towards 
ensur ing avai labi l i ty  and susta in-
able management of  water and 

sani tat ion for  a l l .

l ive heal th ier

make heal th ier  
choices fun & 

more accessib le
safety

creat ing safe 
env i ronments

test ing safety 
of  end product

improve labor 
standards

heal th ier  generat ions

happy heal th ier  k ids

posi t ive 
messaging

nutr i t ion

encouraging posi t ive 
development

supply chain

Our factor ies are work ing on 
ensur ing energy eff ic iency and 

c lean energy pro jects 

promote susta inable economic 
growth and product ive employment  

for  a l l

s t rengthen 
communit ies inspi r ing k ids & communi-

t ies to make a posi t ive 
change in the wor ld

giv ing back nutr i t ion opt imizat ion 
program

meaningfu l  
d i f ferences in 
communit ies 

local  and 
g lobal  g iveback

affordable pr ices

transparency

support ing art ists

fa i r  to employees

susta inable 
farming methods

organic and 
recycled 
mater ia ls

GOTS cert i f ied

low impact 
dyes

fa i r  business 
pract ices

recycled
packaging
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O U R  FA C T O R I E S

F R O M  S TA RT  T O  F I N I S H :  A  L O O K  I N T O  O U R  M I L L S  &  FA C T O R I E S

1 .  C O T T O N  I S  H A RV E S T E D 2 .  C O T T O N  I S  C O N V E RT E D  T O  YA R N 3 .  YA R N  I S  C O N V E RT E D  T O  FA B R I C

4 .  FA B R I C  I S  D Y E D 6 .  FA B R I C  I S  P R N I T E D 7 .  FA B R I C  I S  S T I T C H E D 8 .  C L O T H I N G  I S  C H E C K E D

S
T
A
R
T

F
I
N
I
S
H
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A DYNAMIC INTERPLAY OF 
 ECOLOGY. 
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C L I M AT E  C O N S C I O U S

3 5

at  a r t  &  eden we recogn ize   the  respons ib i l i t y  we co l lec t ive ly  share  towards  car ing  fo r  our  p lanet .  We are  mindfu l  about  our  cho ices  and the i r  impact .  We choose 
organ ic ,  susta inab le  opt ions  wherever  we can -  whether  i t ' s  a  commitment  to  env i ronmenta l l y  sound pract ices  or  a  ded icat ion  to  improv ing  l i ves  in  our  communi-
t ies ,  we are  work ing  da i l y  towards  our  goa l  o f  engag ing in  product ion  processes  and serv ices  that  a re  human,  wor thy,  d ign i f ied ,  and in t r ins ica l l y  sa t is fy ing   

reduce
our  s t ra teg ic  s ta r t ing  po in t  i s  to  prevent  unnecessary  

carbon emiss ions  f rom sourc ing ,  p roduct  manufac-
ture ,  d is t r ibut ion ,  and company operat ions

manufactur ing  +  d is t r ibut ion
we be l ieve  in  do ing  th ings  e f f ic ient ly—and we count  

on  our  par tners  to  do the  same.

green pract ices  
our  fac tor ies  a re  approved by  g loba l  o rgan ic  tex t i le  
s tandards  and the i r  dye ing  and pr in t ing  mi l l s  have  a  

zero  waste  water  d ischarge  process

TODAYS CLOTHING INDUSTRY:

of  g loba l  landf i l l s  f i l l ed  
w i th  c lo th ing 5

5% to  the  hea l th  o f  
consumers ,  agr icu l tu ra l  

workers ,  &  the  
env i ronment 6

harmful!

$2.5
t r i l l ion  do l la r  indust ry 1

chemica ls  used in  
process ing  synthet ic  

tex t i les 4

over

8000 

700
ga l lons  o f  water  used to  
produce a  s ing le  t -sh i r t 2

o f  g loba l  insect ic ides  
used fo r  cot ton  fa rming 

(more  than any  c rop ) 3

24% "Do the best you can until 
you know better .  Then when 
you know better ,  do better”

- maya Angelou
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good for  fa rmers  &  

bu i lds  communi t iesbenef i ts  an ima ls  

&  insects

natura l  de fo l ia t ion

phys ica l  remova l  o r  in te r -

c ropp ing to  remove weeds 

bet te r  fo r  the  

env i ronment

conserves  water

uses  so i l  ba lance,  t rap  c rops  &  

benef ic ia l  insects  to  manage pests  

no  GMO seed used

bu i lds  so i l  o rgan ic  mat te r  

th rough crop ro ta t ion ,  

O R G A N I C  C O T T O N
Your  l i t t l e  ones  may eat  o rgan ic ,  but  do  they  wear  o rgan ic?  Today’s  c lo th ing  
indust ry—a two and a  ha l f  t r i l l ion  do l la r  indust ry—uses over  8 ,000 synthet ic  
chemica ls . 3 Cot ton  a lone accounts  fo r  24% of  g loba l  insect ic ides ,  more  than 
any  o ther  s ing le  c rop. 4 These insect ic ides  harm the  hea l th  o f  consumers ,  
agr icu l tu ra l  workers ,  and the  env i ronment .  
 
a r t  &  eden is  commit ted  to  us ing  organ ic  mater ia ls .  We use  G.O.T.S .  cer t i f i ed  
organ ic  cot ton  wh ich  means a  few th ings :  Organ ic  cot ton  is  produced and 
cer t i f i ed  to  organ ic  agr icu l tu ra l  s tandards .  I ts  p roduct ion  susta ins  the  hea l th  
o f  so i l s ,  ecosystems and peop le  by  us ing  natura l  p rocesses  ra ther  than ar t i f i -
c ia l  inputs .  Impor tant ly,  o rgan ic  cot ton  fa rming does  not  a l low the  use  o f  
tox ic  chemica ls  o r  G.M.O.s  (genet ica l l y  modi f ied  organ isms) .  Ins tead,  i t  com-
b ines  t rad i t ion ,  innovat ion ,  and sc ience to  benef i t  the  shared env i ronment  
and promote  a  good qua l i ty  o f  l i fe  fo r  a l l  invo lved. 5

 
Whi le  we are  proud to  on ly  use  organ ic  cot ton ,  we a lso  know that  cot ton  
takes  a  to l l  on  the  env i ronment  due to  the  amount  o f  water  i t  requ i res  fo r  p ro-
duct ion .  There fore ,  we a lso  s tay  on  the  fo re f ront  o f  new susta inab le  mater ia ls  
and research  so  that  we can cont inue  to  improve our  fabr ics  as  bet te r  tech-
no log ies  emerge.  

O U R  YA R N
The organ ic  cot ton  in  a r t  &  eden’s  c lo thes  is  g rown at  cer t i f i ed  organ ic  fa rms,  
and then spun in to  yarn  a t  G.O.T.S .  cer t i f i ed  yarn  mi l l s .  These fa rms and mi l l s  
a re  a lso  located in  Ind ia .  Some are  as  c lose  as  50  km away f rom our  ma in  fac-
tor ies  in  T i rpur,  and some as  fa r  as  nor th  Ind ia .  

In  o rder  to  qua l i f y  as  organ ic ,  the  fa rms need to  prove  that  they ’ve  absta ined 
f rom pest ic ides  fo r  a t  least  3  –  4  years .  Th is  ensures  that  there  a re  no  chemi-
ca l  remains  that  contaminate  product ion .  In  o rder  to  qua l i f y  fo r  the  G.O.T.S .  
Cer t i f i ca t ion ,  both  the  fa rms and the  mi l l s  need to  prove  that  they  meet  
G.O.T.S .  susta inab i l i t y  requ i rements ,  as  we l l  as  e th ica l  s tandards  fo r  labor  
employment .

N O T E S  O F  I N T E R E S T
The ups ide  fo r  fa rmers  growing organ ic  cot ton  is  that  they  can reuse  the  seeds,  whereas  w i th  G.M.O.  
fa rming,  the  seeds are  not  re-pot tab le  so  they  need to  buy  new seeds every  season.  Even though the  
G.M.O.  seeds are  cheaper,  the  who le  th ing  becomes much more  expens ive  fo r  the  fa rmers  in  the  long 
run .  Many o f  the  organ ic  fa rms a lso  don’t  use  i r r iga t ion  systems,  re ly ing  so le ly  on  ra in .  When ask ing  
one o f  our  fac tory  managers  what  fa rmers  do when faced wi th  water  scarc i ty,  he  shared that  a  gov-
ernment  program stores  surp lus  cot ton  f rom seasons wi th  abundant  g rowth .  Th is  ex t ra  cot ton  s tor -
age keeps the  yarn  mi l l s  go ing  when fa rmers  a re  h i t  w i th  a  dry  season.  I t ’s  tough on the  fa rmers ,  but  
product ion  keeps on go ing .  When asked about  p lans  fo r  the  fu ture—wi th  increas ing  water  scarc i ty  
and ext reme weather  cond i t ions—he rep l ied ,  “Unt i l  now we haven’t  had that  k ind  o f  p rob lem [o f  
cot ton  scarc i ty ] .  We don’t  know about  the  fu ture . ”

F R O M  S E E D  T O  S T O R E :  H O W  O U R  G A R M E N T S  A R E  M A D E
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O U R  L O W- I M PA C T  D Y E S

Even though awareness  i s  spread ing ,  
thanks  in  l a rge  par t  to  the  campa ign ing  
o f  concerned paren ts  and env i ronmen-
ta l  nonpro f i t s ,  the  fash ion  indus t ry  s t i l l  
re l i es  on  mass ive  amounts  o f  tox ic  
chemica ls .

WE SAY NO TO HIGHLY TOXIC CHEMICALS 
THAT HARM OUR CHILDREN AND OUR PLANET!

Mrs.  Phtha la tesMr.  Forma ldehyde Mr.  PFCMr.  Organot ins Mr.  Ant imony

WE SAY NO TO THE ABOVE OFFENDERS BECAUSE THEY AFFECT:

•  Sk in
•  Immune sys tems
• Nervous  sys tems

• Resp i ra to ry  func t ion
•  Hea l thy  hormona l  

   deve lopment

Our  K ids !

•  B ioaccumu la t i ve
•  Hazardous  to  

  immune,  reproduct i ve ,      
  and  nervous  sys tems

• Poten t ia l l y  
ca rc inogen ic

Our  An ima ls !

•  Of ten  re leased in to  
   was te  wate r,  

   contamina t ing  r i ve rs ,   
   l akes ,  &  oceans

•  Found in  wate r  peop le  
ba the ,  cook ,  and f i sh  in

Our  Water !

Ms.  NPE/NP
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H O W  W E  D Y E
The process  o f  dye ing  a lso  var ies  s l ight ly  between factor ies .  Our  smal le r  fac tory  
swi tched to  a  100% sa l t - f ree  dye ing  process  las t  year,  wh ich  they  a re  ext remely  
proud o f !  Go ing sa l t - f ree  saves  a  cons iderab le  amount  o f  water.  They  a re  one o f  the  
f i rs t  fac tor ies  in  T i rpur  to  ach ieve  th is  mi les tone,  and one o f  f i ve  in  a l l  o f  South  
Ind ia  who o ffe r  sa l t - f ree  dye ing .

At  th is  fac tory,  they  a lso  have  two d i f fe rent  dye ing  mach ines :  1  co ld  water  mach ine  
and 1  sof t  f low (hot  water )  dye ing  mach ine .  They  determine  wh ich  c lo thes  a re  dyed 
in  wh ich  mach ine  based o ff  the  co lor  needed fo r  the  product .  The  mach ines  have  
min ima l  l iqu id  d ischarge ,  about  10  –  12%,  and that  water  goes  in to  the i r  reverse  
osmos is  p lant  to  be  recyc led and reused.
 
Most  o f  our  fac tor ies  operate  s imi la r ly,  though they  vary  in  te rms o f  how many ma-
ch ines  they  have ,  and what  type  o f  mach ine  they  use .  The  other  fac tor ies  we pro-
duce wi th  a re  not  ye t  sa l t - f ree .  However,  they  do a l l  have  water  waste  t reatment  
p lants  that  use  the  same reverse  osmos is  techno logy.  Th is  ensures  that  they  reuse  
most  o f  the  water  they  lose  dur ing  product ion ,  and that  the  water  i s  t rea ted so  that  
i t  i sn ’t  tox ic  to  the  ear th  i f /when i t  i sn ’t  reused by  the  factory.

W H AT ’ S  I N  O U R  D Y E S
The organ ic  cot ton  in  a r t  &  eden’s  c lo thes  is  g rown at  cer t i f i ed  organ ic  fa rms,  a l l  o f  our  
fac tor ies  use  G.O.T.S .  approved dyes ,  most  o f  wh ich  a re  impor ted f rom Germany—where  
the  lead ing  h igh-qua l i ty  dye  producers  a re  located.  The main  brand we source  f rom is  
Huntsman,  but  we a lso  use  Dystar  fo r  p igments  and Zydex fo r  p las t iso l  (needed fo r  screen 
pr in t ing ) .  Some of  our  fac tor ies  mix  the i r  own dyes ,  on ly  impor t ing  what  they  a re  unab le  
to  c reate  in-house.

I t ’s  not  good enough fo r  us  on ly  to  know what  i sn ’t  in  our  c lo thes ,  we needed to  be  
ab le—wi th  fu l l  t ransparency—to te l l  our  customers  what  i s  in  them as  we l l .  Our  fu l l  l i s t  o f  
a l l  poss ib le  ingred ients ,  i s  a  long l i s t  o f  names many o f  wh ich  most  don’t  recogn ize .  And 
that ’s  because a  fu l l y  o rgan ic ,  comple te ly  p lant -der ived range o f  dyes  does  not  ye t  ex is t  
fo r  any  company produc ing  on  a  non- loca l  sca le .

There  a re  p laces  l i ke  The Co lours  o f  Nature  that  a re  rev iv ing  anc ient  techn iques  o f  ind igo  
dye ing ,  but  the  process  comes wi th  b ig  l im i ta t ions  on  pat te rns ,  p r in ts  and some co lors .  
When speak ing  to  the  owner  a t  one  o f  our  ma in  factor ies ,  he  sa id  that  there  a re  a lso  many 
mixed op in ions  about  what  dye ing  process  is  actua l l y  most  ear th- f r iend ly.  

Some peop le  a rgue that  on ly  us ing  organ ic ,  p lant -based dyes  wou ld  requ i re  s ign i f icant ly  
more  land,  water  and natura l  resources ,  mak ing  i t  u l t imate ly  unsusta inab le  fo r  the  sca le  
that  fash ion  is  cur rent ly  opera t ing  on .  ‘So what  do we do?’  we asked h im.  Wi th  a  s igh ,  he  
sa id  (and we agree ! ) ,  “Rea l l y,  the  on ly  way to  he lp  th is  ear th  i s  to  consume less .”

So,  wh i le  we can’t  te l l  you  the  h is tory  o f  each ingred ient  in  our  dyes ,  what  we can te l l  you  
is  that  a l l  o f  our  dyes  a re  AZO-f ree ,  as  we l l  as  c lear  o f  o ther  tox ic  chemica ls .  The  dyes  a re  
a lso  vegetab le  based,  though not  ent i re ly  chemica l  f ree .  

Because we use  organ ic  fabr ics  and low- impact  dyes ,  one  o f  the  cha l lenges  factor ies  face  
is  that  they  can’t  a lways  produce the  same exact  co lors  fo r  each garment .  When ask ing  
one factory  owner  about  someth ing  he ’d  l i ke  h is  customers  to  know about  the  organ ic  pro-
cess ,  he  sa id ,  “Somet imes the  co lor  var ia t ion  may be  there  because in  regu la r  v i rg in  
cot ton ,  we can reach whatever  co lors  the  c l ien ts  requ i res .  In  o rgan ic  cot ton ,  we cannot  
a lways  reach them.  I t  can  match wi th in  the  fami ly  o f  the  co lor,  but  i t  may not  be  exact  
each t ime. . .  That ’s  the  on ly  b ig  cha l lenge in  o rgan ic  cot ton  that  we’ re  fac ing  r ight  now.”

O U R  L O W- I M PA C T  D Y E S
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O U R  S U S TA I N A B L E  D E N I M

Did you know?
about 1,800 

gallons of water 
are needed to 

produce a 
SINGLE pair of 

jeans? 
our jeans are 
DIFFERENT

our denim only uses 30% of the 
water most jeans uses...

our denim waste is recycled into paper 
for in-house factory use.

M A K I N G  D E N I M  S U S TA I N A B LY
Did you know about  1 ,800 ga l lons  o f  water  a re  requ i red  to  produce a  s ing le  pa i r  o f  jeans? 11 Th is  
year  we in t roduced a  l ine  o f  susta inab le  den im c lo th ing  that  i s  d i f fe rent .  The  su lphur  dy ing  method 
ut i l i zed  by  our  fac tory  reduces  water  consumpt ion  to  3 .5  l i te rs /kg  f rom 12 l i t res /kg  used fo r  the  
wash ing  and ox idat ion  process  ( that ’s  71%) !  The i r  custom-des igned counter  f low system reuses  
the  water  used in  the  product ion  process ,  resu l t ing  in  ser ious  water  sav ings .  

The  factory  a lso  main ta ins  respons ib le  l iqu id  d ischarge  by  resor t ing  to  in-p lant  pre- t reatment  o f  
e f f luent  and fu r ther  water  t reatment  invo lv ing  send ing e f f luents  to  another  o rgan iza t ion  fo r  waste-
water  management .

Our  jeans  were  a lso  c reated wi th  energy  waste  reduct ion  in  mind.  The s team conden-
sate  sys tem,  f lash  s team recovery  sys tem,  and heat  recovery  sys tem on the  bo i le r  
and thermopac ensure  energy  produced is  reused a f te r  recovery  to  increase  e f f ic ien-
cy  and reduce waste .

And i f  you  were  wonder ing  what  happens wi th  the  den im waste  that  i s  c re ted a t  our  
fac tor ies  -  i t  i s  recyc led fo r  another  purpose !  The  factor ies  recyc le  i t  in to  paper  fo r  
in  house use .
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A  N E W  D E N I M  D I R E C T I O N
As exc i ted  as  we are  to  be  produc ing  den im that  i s  bet te r  fo r  the  env i ronment ,  we are  con-
s tant ly  innovat ing  to  d iscover  new ways  we can cont inue  to  fu r ther  the  susta inab i l i t y  o f  
our  products ,  mak ing  them the  best  in  the  wor ld  wh i le  a lso  be ing  best  fo r  the  wor ld .  Our  
fac tor ies  a re  work ing  hard  to  de levop new methods to  cont inuous ly  make the i r  p roduct ion  
bet te r  fo r  the  p lanet .

Cur rent ly,  our  fac tor ies  save  2133 kgs  o f  carbon,  450kWh of  e lect r ic i ty,  and 21KL o f  water  
f rom be ing  wasted in  product ion  every  day,  in  add i t ion  to  keep ing 11KL o f  tox ic  chemica ls  
f rom enter ing  in to  the  env i ronment  da i l y.  By  2025,  we have  set  our  s ights  to  go even fu r -
ther  in  r i s ing  above indust ry  norms to  c reate  the  most  susta inab le  den im out  there .  

Our  goa ls  fo r  2025 inc lude:
-  Adopt  lead ing  water  s tewardsh ip  s tandards  to  eva luate  and reduce resource  
  consumpt ion  in  mater ia ls  in  the  supp ly  cha in
-  Ach ieve  a  90% reuse ra te  o f  water  in  the  manufactur ing  process
-  Reduce b lue  water  consumpt ion  by  80%
- Reduce chemica l  consumpt ion  by  25%/KG 
-  100% t raceab i l i t y  in  the  supp ly  cha in
-  100% use o f  susta inab le  mater ia ls  
-  100% use o f  reused or  recyc led indust r ia l  waste  fo r  p roducts  and energy
-  Source  30% of  energy  f rom renewable  sources
-  Conduct  regu la r  l i fe  cyc le  assessments  o f  fabr ic  products  and processes
-  Have a  c rad le  to  c rad le  cer t i f i ca t ion  fo r  a t  least  10% of  fabr ic  products  

O U R  S U S TA I N A B L E  D E N I M
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O U R  G . O . T. S .  C E RT I F I C AT I O N

ar t  &  eden is  G.O.T.S .  cer t i f i ed ,  wh ich  means that  an  organ ic  cer t i f i e r  mon i to rs  
a l l  phases  o f  our  product ion .  That  means we ban the  use  o f  dangerous  chemica l  
t rea tments  in  any  par t  o f  our  supp ly  cha in ,  that  our  fa rms and factor ies  requ i re  
the  humane t reatment  o f  an ima ls  and that  every  one o f  our  garments  i s  made 
wi th  organ ic  mater ia ls . 10

The  supp ly  cha in  can be  t r icky,  long and d i f f icu l t  to  fo l low,  so  i t  was  o f  u tmost  
impor tance to  us  that  we have  checkpo in ts  a t  every  s tep o f  the  way.
 
In  add i t ion  to  mon i to r ing  our  ent i re  product ion  l ine ,  the  cer t i f i ca t ion  a lso  
ensures  that  fac tory  employees  have  sa fe ,  e th ica l  work ing  cond i t ions  and pay. 10

 
We s t r i ve  fo r  a  h igh  qua l i ty  o f  l i fe  and work  in  our  o f f ices  as  we l l ,  and we operate  
w i th  env i ronmenta l  mindfu lness ,  constant ly  s t r i v ing  to  conserve  and reuse  
resources .  We are  reg is te red as  a  pub l ic  benef i t  corporat ion  so  our  commitment  
to  t r ip le  top l ine  accountab i l i t y  i s  se t  in  s tone.
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IMAG INE A new way 
forward :  

the art & eden way
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O U R  S U S TA I N A B L E  PA C K A G I N G

We make great  e f fo r ts  to  ensure  a l l  o f  our  packag ing mater ia ls  a re  susta inab ly  
made.  

Our  po ly  bag packag ing is  b iodegradab le ,  our  tags  a re  made f rom recyc led 
paper,  our  hangers  a re  made f rom recyc led p las t ic ,  and we use  recyc led card-
board  fo r  our  ecommerce de l i very  boxes .  

A f te r  the  garments  a re  packaged,  they  a re  sh ipped o ff  and in to  your  hands !

b u y  b e t t e r .  d o  b e t t e r .
b u y  b e t t e r .  d o  b e t t e r .

bet ter  for  the  p lanet

sus ta inab le  mate r ia l s    l ow impact  dyes    

recyc led  packag ing

bet ter  for  the  people  who make them

f a i r  bus iness  p rac t ices  
suppor t ing  a r t i s ts

bet ter  for  the  people  who wear  them

gent le  on  the  sk in

‘organ ic ’  ce r t i f i ed
by :  cont ro l  un ion
l i cense  no .  XXXX

buy bet te r.  do  bet te r.
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T H E  R E W E A R  P R O G R A M  I N  PA RT N E R S H I P  W I T H  K I D I Z E N  
art  &  eden is  t ru ly  f i red  up to  announce our  par tnersh ip  w i th  K id izen ’s  Re-wear  program.  Hav ing  
invested in  produc ing  good qua l i ty  p roducts ,  w i th  eco log ica l l y  in te l l igent  processes ,  we are  so  
exc i ted  that  v ia  the  Re-wear  program we can extend the  usefu l  l i fe  o f  our  c lo th ing  in  an  e f fect ive  
way to  reduce our  env i ronmenta l  footpr in t .  

Extend ing the  l i fe  o f  our  garments ,  a l igns  w i th  our  embrace o f  the  c i rcu la r  economy f ramework  that  
emphas izes  the  impor tance o f  keep ing mater ia ls  f lowing th rough the  product  l i fecyc le ,  a t  the i r  
h ighest  qua l i ty  poss ib le ,  cont inua l l y  be ing  reused,  and idea l l y  avo id ing  landf i l l s .    

When a  k id  outgrows the i r  a r t  &  eden out f i t ,  what  happens next?  

Th is  i s  a  quest ion  o f  g reat  impor tance to  us .  We wanted to  f ind  a  c i rcu la r  so lu t ion  fo r  our  we l l - loved 
c lo th ing  in  our  cared fo r  p lanet .  We took  a  b ig  s tep in  answer ing  the  “what  happens next?”  quest ion  
th is  year  by  par tner ing  w i th  K id izen  to  launch our  c lo th ing  rewear  program.  

Our  rewear  program a ims to  prevent  unnecessary  waste  and put  money back in  parent ’s  pockets  fo r  
the i r  b r ie f l y  used or  outgrown ar t  &  eden c lo thes .  a r t  &  eden customers  can now eas i l y  se l l  the i r  
used ar t  &  eden c lo th ing  a t  our  K id izen  page.  

Th is  ex tends the  l i fe  o f  every  garment  and prov ides  va lue  fo r  se l le rs  and buyers  to  prevent  waste  
and preserve  our  p lanet .  We asp i re  to  eventua l l y  become a  c rad le  to  c rad le  cer t i f i ed  brand in  the  
fu ture .

A  S H I F T  T O  C I R C U L A R I T Y
We recogn ize  that  bus inesses  can no longer  funct ion  us ing  a  take  -  make -  waste  mode l  o f  p roduc-
t ion ,  but  must  adapt  to  serve  the  needs o f  a l l  the  shareho lders  a f fected by  the i r  ac t iv i t ies .  

S ince  our  incept ion ,  we have  des igned our  product ion  process  w i th  the  in tent ion  o f  p rotect ing  our  
ear th .  

We have done th is  by  min imiz ing  waste ,  incorporat ing  reused and recyc led mater ia ls ,  and innovat-
ing  new product ion ,  packag ing,  and re ta i l ing  methods that  a l low our  bus iness  to  g ive  back  to  that  
f rom which  i t  takes  and us  to  extend the  l i fe  cyc le  o f  our  products .

d i s t r i b u t i o n

u s e

p u r c h a s e

d e s i g n  &
p r o d u c t i o n

T H E  S H A P E  O F  C H A N G E
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A N I M A L  C O N S C I O U S

For  some spec ies ,  t ime on our  p lanet  Ear th  i s  runn ing  out .  More  than 1 ,000,000 spec ies  
a re  th reatened wi th  ext inct ion .  That  i s  12 .5% of  a l l  es t imated spec ies  on  ear th .  We' l l  
lose  more  spec ies  o f  p lants  and an ima ls  between 2000 and 2065 than we've  los t  in  the  
las t  65  mi l l ion  years .  Th is  i s  the  f i rs t  ex t inc t ion  where  human be ings  a re  the  greatest  
th reat  to  the  surv iva l  o f  endangered spec ies  th rough poach ing,  hab i ta t  dest ruct ion ,  and 
the  e f fects  o f  c l imate  change. 12

These facts  were  our  ca l l  to  act ion  –  to  do work  that  mat te red -  a  rea l i za t ion  that  we 
a l l  a re  but  a  s t rand in  the  web o f  l i fe ,  and that  we are  each respons ib le  fo r  one  anoth-
er ’s  we l fa re .  As  a  team we dreamed of  do ing  someth ing  to  br ing  awareness  to  the  de l i -
cate  ba lance in  wh ich  l i fe  i s  woven.

We are  th r i l l ed  that  th rough our  par tnersh ip  w i th  An ima l  P lanet  we 
saw another  dream to  do work  that  mat te rs  come to  f ru i t ion  in  our  
serend ip i ty  f i l l ed  journey.  At  a r t  &  eden,  our  a t tent ion  has  a lways  
been captured by  the  beauty  o f  b io log ica l  d ivers i ty  and our  a r t i s ts  
have  done a  te r r i f i c  job  o f  conver t ing  b io ta  as  i t  wa lks ,  f l i es ,  roars ,  
barks   c rawls ,  swims,  swoops,  &  buzzes  on  our  fabr ic .  We recogn ize  
that  wh i le  te r res t r ia l ,  aquat ic ,  and aer ia l  l i fe  mesmer izes  us  w i th  i ts  
v ib rant  beauty  and vo ice  -  ex t inc t ion  is  mute  and s i len t ,  and i t  has  no 
vo ice  but  our  own.

The an ima ls  we so  en joy  today  –  cou ld  we l l  be  in  the  h is tory  books  o f  tomorrow's  ch i l -
dren !  We are  thankfu l  that  th rough th is  par tnersh ip ,  we cou ld  br ing  awareness  to  the  
beauty  o f  l i fe  in  our  wor ld  and cou ld  co l lec t ive ly  seek  progress  th rough respons ib le  
in te ract ion  w i th  the  d ivers i ty  that  sur rounds us .
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A M U R  L E O PA R D S  are a rare subspecies of  leopard.  They are 
known to h ide the i r  food to save i t  f rom other hungry predators,  coming back to 
eat  i t  later.  They can jump real ly,  rea l ly  h igh and far :  up to 10 feet  vert ica l ly  and 
up to 20 feet  hor izonta l ly !
Level of r isk? Cri t ica l ly  Endangered 
How many are left?  About 60 

B E N G A L  T I G E R S  are the nat ional  an imal  of  India and Bangladesh. 
Thei r  st r ipes are unique to each t iger,  just  l ike f ingerpr ints are to humans. These 
T igers are very sol i tary,  and they mark the i r  terr i tory wi th the i r  scent.  Even 
though Bengal  t igers have the largest number of  l iv ing T igers in the i r  species,  
they are st i l l  under constant threat of  ext inct ion.
Level of r isk? Endangered 
How many are left?  About 2,500

A S I A N  E L E P H A N T S  There are three k inds of  As ian Elephants:  
Indian e lephants,  Sr i  Lankan e lephants,  and Sumatran e lephants.  As ian e le-
phants are very inte l l igent !  They are one of  the only mammals that  can recognize 
themselves in the mirror.  They a lso l ive in groups between 6 – 8 e lephants,  led 
by an o lder female e lephant.  That means they l ive in matr iarchies,  where an o lder 
female runs th ings.  E lephants are very p layfu l ,  mischievous, and fee l ing.  They 
are beloved by many who know them.
Level of r isk? Endangered 
How many are left?  40,000 -  50,000

S U M AT R A N  R H I N O S  are the smal lest  species le f t  of  the rh inos,  
and the only Asian rh ino that  has two horns.  They are born with a reddish,  brown 
cover ing that  becomes black and hai r- l ike when they become adul ts,  which is  
why they are somet imes known as the ‘ha i ry rh ino. ’  Of a l l  the rh inos le f t ,  they 
are most c losely re lated to the ext inct  wool ly  rh inos.  Unfortunate ly,  they compete 
with the Javan Rhino as the most threatened rh ino species.
Level of r isk?  Cr i t ica l ly  Endangered 
How many are left?  Less than 100

G I A N T  PA N D A S  are peacefu l  an imals that  are loved by people 
around the wor ld.  They are extremely rare and can only be found in the moun-
ta ins of  western China,  where they are considered a nat ional  t reasure.  Pandas 
l ive a lmost ent i re ly  off  of  bamboo, which is  why they l ive in bamboo forests.  They 
have to eat  between 26 – 84 pounds of  bamboo every day!  Lucki ly  for  pandas, 
they are great at  c l imbing t rees.
Level of r isk? Vulnerable
How many are left?  1,864

S E A  T U RT L E S  are incredib le creatures that  he lp keep sea grass beds 
and cora l  reefs heal thy.  They have ex isted on Earth and been in th is wor ld’s 
water for  the last  100 mi l l ion years.  Sea turt les eat  p lants and smal ler  an imals,  
inc luding shr imp, crabs,  je l ly f ish,  snai ls ,  sponges, seaweed, a lgae,  and mol lusks.  
These turt les t rave l  between land and sea, swimming thousands of  ocean mi les 
dur ing the i r  long l ives.
Level of r isk? Cri t ica l ly  Endangered – Vulnerable 
How many are left?  Between 8,000 – 80,000 

K I L L E R  W H A L E S  /  O R C A S  l ike to be socia l .  They l ive in 
very c lose-kni t  communit ies of  about 30 whales tota l ,  and they stay wi th the i r  
whale fami ly  for  l i fe .  The k i l ler  whale actual ly  belongs to the fami ly  of  dolphins,  
and is  the b iggest dolphin in the species.  Somet imes i t ’s  ca l led the ‘wol f  of  the 
sea’  because i t  behaves s imi lar ly  when i t  hunts.  Orcas a lso have wonderfu l  mem-
or ies that  some studies indicate may even be photographic.
Level of r isk?  Threatened
How many are left?  Unknown

B L U E  W H A L E S  are incredib le !  They are the largest animal  on the 
whole p lanet !  They weigh about 33 e lephants and are as long as three school  
buses.  The blue whale’s bel ly  can hold one ton of  kr i l l ,  and i t  needs to eat  four 
tons of  kr i l l  every day.  They are a lso the loudest animals on Earth,  even louder 
than a jet  engine.  Blue whales are a lso known for  being extremely gent le,  making 
them much loved creatures of  the sea.
Level of r isk? Endangered 
How many are left?  10,000 – 25,000 

Y E L L O W - C R E S T E D  C O C K AT O O  l ikes to eat  seeds, 
berr ies,  f ru i ts,  nuts,  and f lowers,  though somet imes i t  has been found munching 
on crops of  corn and r ice.  These bi rds l ike to roost and eat in groups, and they 
a lso tend to develop strong partnerships.  They of ten bui ld the i r  nests in t ree 
hol lows, where they can lay up to three eggs.
Level of r isk? Cri t ica l ly  Endangered  
How many are left?  Less than 1,000

S H A R K S  have ex isted for  over hundreds of  mi l l ions of  years.  Even though 
we tend to see only a few k inds of  sharks on TV or in the media,  there are actu-
a l ly  over 400 species of  sharks.  Some are carn ivorous and eat f ish ( inc luding 
other sharks) ,  whi le others only eat  t iny p lankton or kr i l l .  Sharks have an 
extremely good sense of  smel l ,  hear ing and s ight—that’s what makes them such 
excel lent  predators.  St i l l ,  even though many people are terr i f ied of  sharks,  they 
are much more threatened by human pol lut ion,  poaching, and env i ronmenta l  
impact than we are by them.
Level of r isk? Vulnerable – endangered 
How many are left?  Var ies based on species
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“ B I O LOG I C AL  D IV E R S IT Y  I S  M ESSY .  IT  WALKS ,  IT  C R AW LS ,  IT  SW I MS ,  IT  SWO O PS ,  IT  B UZZ ES .  
B UT  E XT I NCT I ON  I S  S I LE N T,  AN D  IT  H AS  NO  VO I C E  OT H E R  T H AN  OU R  OWN ”  -  PAU L  H AWKE N 4 7



Less than 4 ,000 wild tigers remain. 
The roar of the tiger is fading.

Let ’s commit to bringing it back.

A por t ion  o f  the  p roceeds  f rom your  
purchase  w i l l  suppor t  a  g loba l  e f fo r t  to  

doub le  the  number  o f  t ige rs  by  2022

Less  than  4 ,000 w i ld  t ige rs  rema in .  
The  roar  o f  the  t ige r  i s  fad ing .

Le t ’s  commi t  to  b r ing ing  i t  back .

better together
change your  c lothes  
change your  wor ldchildren’s clothes 

that are better

bet ter  for  the  p lanet

sus ta inab le  mate r ia l s    l ow impact  
dyes    recyc led  packag ing

bet ter  for  the  people  

who make them

f a i r  bus iness  p rac t ices  
suppor t ing  a r t i s ts

bet ter  for  the  people  

who wear  them

gent le  on  the  sk in

ar tandeden.com

pro jec tca t .d iscovery .com ©2018 &  TM D iscovery  Commun ica t ions ,  LLC.  A l l  r i gh ts  reserved.

@ar tandeden
organ ic  ce r t i f i ed

ar t  &  eden X  An ima l  P lanet  co l laborat ive  hangtag

Our  co l laborat ion  he lped cont inue  the  overa l l  e f fo r t  o f  Pro ject  
CAT,  D iscovery  Communicat ions ’  ongo ing in i t ia t i ve  w i th  the  
Wor ld  Wi ld l i fe  Fund ded icated to  ensur ing  a  hea l thy  hab i ta t  fo r  
fu tu re  generat ions  o f  t igers .  Th is  par tnersh ip  ra ised awareness

for  endangered spec ies  and a  por t ion  o f  p roceeds went  to  Pro ject  CAT in  suppor t  o f  a  g loba l  e f fo r t  to  
doub le  the  number  o f  t igers  in  the  w i ld  by  2022. 14
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We know that  as  we take  th is  journey,  we wi l l  not  have  a l l  the  answers .  
We are  a lso  aware  that  we do not  even have  a l l  the  quest ions .  We how-
ever  recogn ize  that  our  cho ices  do mat te r  and so  we are  embrac ing  the  
f i rs t  s teps  towards  be ing  respons ib le  fo r  the  changes we want  to  see .  

We commit  to  mak ing  every  endeavor  towards  adopt ing  a  cons is tent  
and susta inab le  supp ly  cha in  and embrace purchas ing  pract ices  wh ich  
take  in to  cons idera t ion  economic ,  e th ica l ,  &  env i ronmenta l  impacts  o f  
our  purchase.

O U R  G R E E N  P U R C H A S I N G  P O L I C Y
- ar t  &  eden’s  green purchas ing  po l icy  app l ies  across  a l l  depar tments  o f  the  organ iza t ion ,  thus  a r t icu la t ing  a  
   v is ion  to  “buy  bet te r”  by  min imiz ing  harmfu l  e f fects  o f  our  consumpt ion  on  the  env i ronment  and our  commu-
   n i t ies .
-  a r t  &  eden commits  to  act ions  des igned to  conserve  and protect  our  env i ronment  and educate  whenever  pos-
  s ib le  on  how our  cho ices  mat te r  fo r  our  ecosystem and communi t ies .    
-  a r t  &  eden wi l l  en ter  in to  purchas ing  agreements  w i th  enterpr ises  and bus inesses  that  make use  o f  post-con-
  sumer  reusab le  or  recyc lab le  waste  or  recyc lab le  content .
-  a r t  &  eden wi l l  ac t ive ly  seek  out  supp l ie rs  that  share  our  v is ion  or  a  bet te r  wor ld  and who prov ide  env i ronmen-
  ta l l y  f r iend ly  products  and serv ices .
-  a r t  &  eden wi l l  be  v ig i lan t  about  packag ing waste .  
-  a r t  &  eden wi l l  make our  supp l ie rs  aware  o f  our  Green Purchas ing  Po l icy  and seek  out  those  supp l ie rs  whose 
  p roducts  meet  our  env i ronmenta l  ob ject ives .
-  a r t  &  eden wi l l  endeavor  to  use  products  wh ich ,  to  whatever  ex tent  poss ib le ,  have  the  fo l lowing a t t r ibutes  or  
  qua l i t ies :

G R E E N  P U R C H A S I N G  P O L I C Y
P U R P O S E
We are  adopt ing  a  green purchas ing  po l icy  to  ensure  the  fo l lowing:  
-  Create  a  v is ion  fo r  our  bus iness  that  puts  the  in tent ion  and focus  on  
be ing  mindfu l  about  our  cho ices  on  our  p lanet .         
-  Min imize  our  bus iness  impact  as  we l l  as  our  ind iv idua l  impact
-  Suppor t  loca l  and g loba l  communi t ies       

Durab le  &  Mul t i  Use Recyc led mater ia ls ,  max imiz ing  
post-consumer  content

Pre fe rab ly  b iodegradab le

Energy  e f f ic ient  

Env i ronmenta l l y  susta inab le  raw 
mater ia ls

Manufactured by  compan ies  w i th  
good env i ronmenta l  t rack  records

Min ima l  packag ing pre fe rab ly  
made o f  recyc led or  recyc lab le  

mater ia ls

Create ,  adopt ,  and implement  an  
a r t  and eden Paper  Po l icy

Reduce and e l im inate  the  pur-
chase o f  s ty ro foam and p las t ic  

cut le ry
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G R E E N  O F F I C E  P O L I C Y

P R I O R I T I E S  
- Ensure  that  energy  e f f ic iency  is  a  prerequ is i te  when purchas ing  a l l  app l iances
-  Ensure  water  e f f ic iency  in  va lue  cha in  
-  Avo id  the  purchase o f  p roducts  that  use  pest ic ides  and insect ic ides  in  the i r  manufacture .  
-  Purchase recyc led paper  fo r  a l l  app l ica t ions  where  economic  use  o f  paper  and qua l i ty  o f  serv ice  
  i s  not  compromised.
-  Ensure  that  a l l  photocop ie rs  purchased are  leased or  rented and are  capab le  o f  doub le  s ided copy-
  ing/pr in t ing .
-  Purchase phosphate  f ree  and b iodegradab le  c lean ing  mater ia ls  where  the i r  use  w i l l  not  compro-
  mise  qua l i ty  o f  serv ice .
-  Wherever  poss ib le ,  purchase equ ipment  that  can  use  main  e lect r ic i ty.  Where  bat te r ies  a re  essen-
  t ia l ,  ensure  that  low mercury  and cadmium bat te r ies  or  rechargeab le  bat te r ies  a re  purchased.
-  Purchase goods made f rom recyc led and recyc lab le  mater ia ls .
-  Purchase goods wi th  min ima l  packag ing that  a re  made f rom recyc led and recyc lab le  mater ia ls  o r  
  wh ich  can be  reused.

P R O D U C T  C H E C K L I S T  
Is  i t  durab le?
Can i t  be  eas i l y  serv iced?
Is  the  product  reusab le?
Can we recyc le  i t?
Can we lease  i t?
Can we compost  i t?
Does i t  b iodegrade?

PA C K A G I N G  C H E C K L I S T
Is i t  necessary?  
Can i t  be  e l im inated? 
Is  i t  m in ima l?  
Can i t  be  reused or  recyc led? 
Are  recyc led mater ia ls  used to  produce the  packag ing?
Is  i t  made o f  post-consumer  waste?  

E N E R G Y  C H E C K L I S T  
Is  the  product  energy  e f f ic ient?  
Can i t  be  recharged? 

PA RT N E R S  C H E C K L I S T
Is the  company compl iant  w i th  env i ronmenta l  regu la t ions? 
How does the  company hand le  env i ronmenta l  and sa fe ty  i ssues? 
Can the  company ver i fy  i t s  own env i ronmenta l  s tandards?
Do they  have  an  env i ronmenta l  po l icy?  
Is  a  waste  aud i t  in  p lace?
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“ Fash ion Shouldn ’t 
cost us the earth” 

- Environmental Audit Company
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A DYNAMIC INTERPLAY OF 
 EQUITY.
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E Q U I T Y:  B E T T E R  F O R  O U R  C O M M U N I T Y
N O U R I S H I N G  &  E M P O W E R I N G  C H I L D R E N  I N  N E E D  
In the  US,  we have  a  par tnersh ip  w i th  the  Camden St reet  Schoo l  in  Newark ,  NJ where  95% 
of  the  s tudents  l i ve  be low the  pover ty  l ine .  We work  w i th  a  group o f  15  –  20  midd le  schoo l  
s tudents ,  us ing  a  cur r icu lum centered on fos ter ing  inner  author i ty  and bu i ld ing  sk i l l s  in  
communicat ion ,  ent repreneursh ip ,  teamwork  and — of  course  — the  c reat ive  a r ts .  We 
work ,  p lay,  and create  together,  learn ing  w i th  and f rom one another.

Overseas ,  we have  par tnered wi th  HOPE wor ldwide  to  prov ide  v i ta l  nut r ients  to  ch i ld ren  
in  need in  Cent ra l  Amer ica .  We are  beyond honored fo r  the  oppor tun i ty  to  make a  d i f fe r -
ence in  these  ch i ld ren ’s  l i ves .  We are  a lso  so  exc i ted  that  our  customers  get  to  fee l  the  
impact  o f  the i r  dec is ion  to  shop bet te r :  fo r  every  garment  they  buy,  a  por t ion  o f  the  cost  
goes  d i rect ly  to  suppor t  the  ch i ld ren  in  our  g loba l  p rograms.

B U Y  B E T T E R .  D O  B E T T E R .
art  &  eden is  bus iness  re- imag ined -  a  thought fu l l y  bu i l t ,  deep ly  cons idered,  l i fes ty le  brand 
fo r  ch i ld ren ,  c reated in  a  susta inab le  bus iness  mode l  that  has  embraced t r ip le  top l ine  
accountab i l i t y  ensur ing  we bu i ld  a  product  that ’s  best  fo r  the  wor ld .  

Our,  “Buy  Bet te r.  Do Bet te r. ”  campaign was s ta r ted  to  ensure  we commit  a  por t ion  o f  p ro f i ts  
to  nour ish  &  empower  ch i ld ren  in  need in  our  loca l  and g loba l  communi t ies .  “Buy  Bet te r.  Do 
Bet te r. ”  was  conce ived o f  as  our  consumer  fac ing  impact  endeavor  in  the  f i rs t  year  o f  our  
bus iness .  In  year  2 ,  we dec ided to  a lso  tu rn  th is  inward  and cha l lenge ourse lves  to  “Buy 
Bet te r.  Do Bet te r. ”  w i th  our  o f f ice  purchases  and supp l ies  tak ing  our  commitment  to  care  fo r  
our  loca l  and g loba l  communi t ies  and the  p lanet  in to  a  360 degree  approach.  Th is  s take  in  
the  ground f i rmly  es tab l i shes  our  commitment  to  be  s tewards  fo r  the  p lanet  and mindfu l  o f  
our  cho ices  on  peop le  in  our  loca l  and g loba l  communi t ies .

L O C A L  I M PA C T  W I T H G L O B A L  I M PA C T  W I T H
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I N T R O U D C T I O N
“It  was June 2016,  6  months  before  the  launch o f  a r t  &  eden and my f i rs t  two 
team members ,  Kather ine  Lee  &  Monique Ste iner,  accompan ied me to  meet  Pr inc i -
pa l  Sam Gar r ison a t  Camden St reet  E lementary  Schoo l  in  Newark ,  New Jersey.  
Our  pass ion  fo r  p rov id ing  ch i ld ren  oppor tun i t ies  to  f lour ish  made us  cur ious  
about  whether  a r t  &  eden cou ld  p lay  a  par t  in  empower ing  ch i ld ren  loca l l y  in  our  
communi ty.  As  we entered the  schoo l ,  we were  recept ive  and eager  to  unders tand 
how we cou ld  he lp  –  we le f t  we ighted wi th  the  knowledge that  the  schoo l  was  
work ing  w i th  660 k ids  exper ienc ing  la rger  than l i fe  cha l lenges  on  a  da i l y  bas is . ”  
-  Susan Cor rea ,  C.E .O.  &  Founder,  a r t  &  eden

O U R  L O C A L  I M PA C T

A B O U T  C A M D E N  S T R E E T  E L E M E N TA RY  S C H O O L
When I  v is i ted  the  schoo l ,  Pr inc ipa l  Gar r ison  in formed the  me that  th is  schoo l  i s  
f i l l ed  w i th  in te l l igent ,  ta lented k ids  in  an  under resourced learn ing  env i ronment :

-  More  than 50% of  each c lass  were  be low the  read ing  grade leve l  
-  30% of  s tudents  had spec ia l  needs
-  10% of  the  k ids  were  Eng l ish  Language Learners .
-  C lose  to  90% of  the  s tudents  rece ived f ree  or  reduced lunch
-  There  were  $4 ,000,000 in  recent  budget  cuts  and s ta te  a id  to  NJ schoo ls  de-
  c reased.
-  These cuts  severe ly  l im i ted  s ta f f ing ,  ex t racur r icu la r,  and a f te r-schoo l  p rograms 
  a t  Camden St reet  E lementary :
-  A f te r-schoo l  p rograms were  now on ly  ab le  to  serve  a  max imum of  80  s tudents  
  out  o f  660
-  There  were  no l ib ra r ians ,  no  media  spec ia l i s ts ,  and no gu idance counse l lo rs  a t  
  the  schoo l
-  They  had on ly  1  soc ia l  worker  to  serve  the  needs o f  660 k ids
-  There  were  l im i ted  oppor tun i t ies  in  phys ica l  educat ion ,  mus ic ,  a r t ,  techno logy,  
  theat re ,  l ib ra ry,  and media  s tud ies
-  Ext racur r icu la r  act iv i t ies  were  l im i ted  to  cheer lead ing ,  basketba l l ,  and s tudent  
  counc i l  15

A B O U T  T H E  C I T Y  O F  N E WA R K
- Average unemployment  fo r  the  C i ty  o f  Newark  is  8 .8% -  th is  i s  70% h igher  than 
  the  nat iona l  average,  and 60% h igher  than NJ (5 .6%)
-  Newark  res idents  employed in  the  c i ty  a re  concent ra ted in  lower  pay ing  jobs  in  
  compar ison to  non-Newark  res idents .   
-  Newark  res idents  ho ld  26% of  jobs  pay ing  less  than $15K and 28% of  the  jobs  
  pay ing  between $15K-40K.  
-  Newark  res idents  on ly  ho ld  10% of  the  jobs  pay ing  more  than $40K
-  69% of  Newark  res idents  make $40K or  less  a  year,  most  a re  l i v ing  be low the  
  pover ty  l ine
-  1  in  3  Newark  res idents  l i ve  be low the  pover ty  l ine  and 95% of  those  l i v ing  in  
  pover ty  do not  have  a  fu l l  t ime job
-  42% of  Newark ’s  ch i ld ren  l i ve  be low the  pover ty  l ine
-  Peop le  o f  co lor  make up 72% of  the  c i ty  but  on ly  ho ld  39 .6% of  the  jobs
-  On ly  18% of  Newark  res idents  actua l l y  work  in  the  c i ty  o f  Newark  16
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I ' ve learned that people will forget what you sa id ,  people will forget what you d id ,  
but people will never forget how you made them feel .  In order to be a mentor,  and an 
effective one ,  one must care .  You must care .  You don ’t have to know how many square 
m iles are in Idaho,  you don ’t need to know what is the chemical makeup of chemistry,  
or of blood or water .  Know what you know and care about the person ,  care about 

what you know and care about the person you ’re shar ing with . ”  — Maya Angelou
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E M P O W E R I N G  T H R O U G H  M E N T O R S H I P
W H Y  M E N T O R S H I P ?
“We d id  not  have  any  exper ience in  serv ing  under- resourced ch i ld ren  and though we 
d id  not  have  a  c lear  so lu t ion ,  we rea l i zed that  when k ids  a re  cared fo r  emot iona l l y,  
psycho log ica l l y,  and phys ica l l y,  we can g ive  them the i r  best  chance to  th r ive  in  l i fe  
and academica l l y.  

As  we bra ins tormed ideas  fo r  how we cou ld  t rans la te  our  care  in to  someth ing  tang ib le ,  
the  idea  fo r  a  mentorsh ip  program emerged.  A  lo t  o f  these  k ids  were  s t rugg l ing  in  
la rge  par t  because o f  emot iona l  burdens ,  absent  fami l ies ,  ma lnut r i t ion ,  o r  und iag-
nosed learn ing  d isab i l i t i es .

We knew that  we cou ld  not  change or  even comprehend many o f  the  s tudent ’s  
cha l lenges ,  but  we be l ieved wi th  conv ic t ion  that  there  i s  g reatness  w i th in  every  
ch i ld  jus t  wa i t ing  to  be  un leashed.  And that  conv ic t ion  f i l l ed  us  w i th  the  hope that  
as  fa i th fu l  f r iends  a long the i r  journey,  we cou ld  co-create  a  successfu l  fu tu re  
together  w i th  them.  

And thus  commenced our  journey  -  an  a t tempt  to  take  the  f i rs t  s tep  in  mak ing  a  
d i f fe rence in  the  l i ves  o f  the  Camden St reet  E lementary  Schoo l  s tudents  -  qu i te  
s imply  because we cared.”  -  Susan Cor rea ,  C.E .O & Founder,  a r t  &  eden
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Mission:  To  fos ter  c reat iv i ty,  res i l i ence  and inner  author i ty  in  o rder  
fo r  s tudents  to  bet te r  suppor t  one  another  and make tang ib le  progress  in  
ach iev ing  the i r  d reams.

Method:  We wi l l  bu i ld  re la t ionsh ips  between s tudents  and mentors ,  
and between s tudents  and outer  o rgan iza t ions ,  so  they  can grow the i r  
networks  o f  emot iona l  and career-or iented suppor t .

Goals/Desired Outcomes: 
-  Joy
-  Empowerment
-  Unders tand ing inner  author i ty  
-  Ga in ing  too ls  fo r  c reat ive  express ion ,  communicat ion ,  and se l f -unders tand ing 
-  Increased se l f -conf idence/se l f -wor th  th rough recogn iz ing  and express ing  persona l  c reat iv i ty  
-  Increased inner  res i l i ence
-  Bu i ld ing  t rus t ,  so l idar i ty,  and group-sk i l l s  w i th in  communi ty  
-  See ing  se l f  as  par t  o f  a  g reater  communi ty
-  Learn ing  by  do ing :  reuse/ recyc le ,  g ive  back ,  soc ia l  change
-  Increased sense o f  poss ib le  career / l i fe  paths

A  L E T T E R  F R O M  T H E  P R I N C I PA L

A  L E T T E R  F R O M  P R I N C I PA L  S A M  G A R R I S O N
The 21st  century  wor ld  i s  a  d i rect  resu l t  o f  innovat ion ,  and men and women of  
v is ion  and creat iv i ty  a re  respons ib le  fo r  i t s  des ign .  I t  i s  a  wor ld  dr iven  by  knowl-
edge,  techno logy  and a  g loba l  economy.  I t  i s  the  wor ld  our  ch i ld ren  must  be  
prepared to  enter.  I t  fo l lows then,  that  in  o rder  fo r  our  s tudents  to  succeed in  
th is  modern  wor ld  they  must  not  on ly  have  dreams,  but  they  must  a lso  have  the  
knowledge and sk i l l s  requ i red  to  rea l i ze  the i r  d reams.

The leaders  o f  tomorrow,  however,  a re  not  born ,  they  a re  made.  The process  
requ i res  commitment ,  determinat ion ,  perseverance,  and,  most  o f  a l l ,  be l ie f  -  
be l ie f  that  we can overcome l i fe 's  cha l lenges  by  be ing  sure  o f  what  we hope fo r  
and cer ta in  o f  what  we cannot  see .  As  a  communi ty,  we a l l  have  the  respons ib i l i -
ty  to  insp i re  our  ch i ld ren  to  be  dreamers .  I f  we fa i l  to  do so ,  what  w i l l  be  the  
legacy  we leave  to  our  ch i ld ren? The da i l y  cha l lenges  our  ch i ld ren  and fami l ies  
face  a re  unre lent ing  and ever  increas ing ,  but  we cannot  a l low these  c i rcum-
stances  to  def ine  them or  our  work .  We know that  a l l  s tudents  can succeed,  and 
i t  i s  our  respons ib i l i t y  to  ensure  that  a l l  s tudents  do succeed.  As  an  educator  
th is  i s  my pass ion ,  to  g ive  ch i ld ren  the  too ls  they  need to  ach ieve  the i r  d reams.
 
-  Sam Gar r ison,  Pr inc ipa l
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M E N T O R S H I P  C U R R I C U L U M
O U R  I M PA C T  S O  FA R  ( 2 0 1 6 - 2 0 1 8 )
Our  program deve loped s ign i f icant ly  between the  t ime o f  our  very  f i rs t  b ra ins torming 
sess ion  w i th  Pr inc ipa l  Gar r ison  up unt i l  the  s ta r t  o f  th is  past  year ’s  mentorsh ip  cur r ic-
u lum.  Over  the  course  o f  16  mentorsh ip  sess ions ,  we fo rged f r iendsh ips  w i th  and 
engaged wi th  s tudents  in  shared learn ing  exper iences  a l igned wi th  our  learn ing  ob jec-
t ives .  Before  our  program,  many o f  the  s tudents  had never  even v is i ted  New York  (a  
shor t  t ra in  r ide  away )  and had l im i ted  exposure  to  the  a r ts  and STEM sub jects .  S ince  
the  program’s  incept ion ,  s tudents  have  v is i ted  p laces  l i ke  The New York  Ha l l  o f  Sc i -
ence,  H igh  Rock Park ’s  water  tes t ing  and an ima l  b io logy  fac i l i t y,  and The MET -  to  
name a  few.  These v is i ts  prov ided r ich ,  hands-on,  educat iona l  exper iences  fo r  over  
twenty  s tudents ,  deve lop ing  l i te racy,  p rob lem so lv ing ,  and cross  cu l tu ra l  communica-
t ion  sk i l l s  wh i le  deepen ing re la t ionsh ips  w i th  one another  and the  a r t  &  eden team.  
More  in format ion  about  these  cur r icu lums can be  found in  our  “2017 Our  Impact”  and 
“2018 Susta inab i l i t y  St ra tegy”  repor ts .

O C T O B E R  5 T H ,  2 0 1 8
Over  the  course  o f  the  day,  the  a r t  &  eden s ta f f  gu ided mentees  thorough mul t ip le  in te ract ive  pre-
senta t ions  and group pro jects  to  he lp  them d iscover  the i r  persona l  agency  and resources  fo r  dea l -
ing  w i th  persona l ,  in te rpersona l ,  and systemic  cha l lenges  fac ing  them.  You can f ind  our  deta i led  
cur r icu lum for  the  day  in  our  b ib l iography. 17

Fall 2018-Spring 2019 Curriculum

D E C E M B E R ,  2 0 1 8
In December,  our  ho l iday-sp i r i t - f i l l ed  team p lanned a  day- long agenda to  ce lebra te  w i th  the  
Camden St reet  E lementary  Students .  I t  was  a  packed day  fu l l  o f  games and g i f t  g iv ing  over f low-
ing  f rom the  hear t .  Our  memorab le  t ime together  reminded us  that  the  power  o f  g iv ing  fa r  
exceeds the  power  o f  rece iv ing .  We were  happy not  on ly  to  g ive  to  the  s tudents  that  day,  but  
a lso  to  be  met  w i th  the  g i f ts  o f  joy,  par t ic ipat ion ,  and love .

5 9

F E B R U A RY,  2 0 1 9
The In t rep id  Sea,  A i r  &  Space Museum is  ded icated to  the  exh ib i t ion  and in te rpre ta t ion  o f  h is tory,  
sc ience,  and serv ice  as  re la ted to  i ts  home aboard  the  a i rc ra f t  car r ie r  In t rep id ,  a  Nat iona l  H is tor -
ic  Landmark .  Exp lora t ion  o f  the  Museum a l lowed the  k ids  an  examinat ion  o f  o r ig ina l  a r t i fac ts ,  
h is tor ic  v ideo footage,  and an  oppor tun i ty  to  exp lore  in te ract ive  exh ib i ts .
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M A R C H ,  2 0 1 9
Snug Harbor  i s  one  o f  the  la rgest  ongo ing adapt ive  reuse  s i tes  in  Amer ica .  The i r  83-acre  
campus cons is ts  o f  26  h is tor ica l  bu i ld ings ,  7  landmarked s t ructures ,  and 2  ra re  landmarked 
in te r io rs .  Sa i lo rs ’  Snug Harbor,  fo rmer ly  a  home for  re t i red  sa i lo rs  bu i l t  in  the  1800s,  now 
houses  numerous  d is t inc t ive  botan ica l  gardens  and10 acres  o f  s ta te-mapped wet lands.  I t  i s  a  
Nat iona l  H is tor ic  Landmark  D is t r ic t  and a  proud Smi thson ian  Aff i l i a te .The gu ided tour  that  we 
organ ized fo r  the  k ids  a round the  gardens  &  grounds a long wi th  a  workshop focused on per-
macu l tu re ,  p lant ing  and eco log ica l  susta inab i l i t y.

A P R I L ,  2 0 1 9
The In te rnat iona l  Center  o f  Photography ( ICP)  i s  the  wor ld ’s  lead ing  ins t i tu t ion  ded icated to  pho-
tography and v isua l  cu l tu re .  Corne l l  Capa founded ICP in  1974 to  preserve  the  legacy  o f  “con-
cerned photography”  — the  c reat ion  o f  soc ia l l y  and po l i t ica l l y  minded images that  have  the  po-
tent ia l  to  educate  and change the  wor ld .  Through i ts  exh ib i t ions ,  schoo l ,  pub l ic  programs,  and 
communi ty  out reach,  ICP o ffe rs  an  open fo rum for  d ia logue about  the  ro le  that  photographs,  
v ideos ,  and new media  p lay  in  our  soc ie ty.  ICP br ings  together  photographers ,  a r t i s ts ,  s tudents ,  
and scho la rs  to  c reate  and in te rpre t  the  rea lm of  the  image.  The Camden St reet  E lementary  
Schoo l  Students  used th is  un ique oppor tun i ty  to  exp lore  photography and v isua l  cu l tu re  as  medi -
ums o f  empowerment  and as  cata lys ts  fo r  w ide- reach ing  soc ia l  change.  

A P R I L ,  2 0 1 9
The New Museum is  a  lead ing  dest inat ion  fo r  new ar t  and new ideas .  I t  i s  Manhat tan 's  on ly  
ded icated contemporary  a r t  museum and is  respected in te rnat iona l l y.  The  Camden St reet  
E lementary  Students  got  an  oppor tun i ty  to  exp lore  new ar t  &  new ideas  that  embraced 
d i f fe rence,  debate ,  cur ios i ty,  and mul t ip le  po in ts  o f  v iew about  race ,  gender,  c lass ,  and 
creed.

M AY,  2 0 1 9
This  program prov ided an  in-depth  d iscuss ion  o f  the  eco logy  o f  the  es tuary  and exam-
inat ion  and hand l ing  o f  l i ve  loca l  aquat ic  o rgan isms in  the  Wet lab  a t  P ie r  40 .  Students  
learned about  the  morpho logy  and phys io logy  o f  the  l i ve ,  nat ive  an ima ls  and preserved 
spec imens on d isp lay,  and about  the  impor tance o f  conservat ion  in  an  urban set t ing .  The  
s tudents  a lso  used water- tes t ing  and spec ies-sampl ing  equ ipment .  Other  top ics  covered 
in  th is  program inc luded "B iod ivers i ty  and Eco logy,”  "Form and Funct ion ,“  and "What  We 
Can Do To He lp .”  Oyster,  p lankton,  and t rap  check ing  s ta t ions  a re  popu la r  act iv i t ies  a t  
P ie r  40  as  we l l .
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E l  Sa lvador
to ta l  k ids  impacted :  501

Honduras  
to ta l  k ids  impacted :  3 ,985

Guatema la
to ta l  k ids  impacted :  2 ,137

T i juana ,  Mex ico
to ta l  k ids  impacted :  869

Nicaragua  
to ta l  k ids  impacted :  185

Puer to  R ico
to ta l  k ids  impacted :  125

k ids  
impacted  

7 ,802

N U T R I T I O N A L  O P T I M I Z AT I O N  P R O G R A M  G L O B A L  I M PA C T  F R O M  I N C E P T I O N

1,497,643
mul t i  v i tamins  

k ids  cured  f rom 
ant i -paras i t i c  p rob lems 

w i th  the  A lbendazo le  

7,634

D O I N G  B E T T E R :  
O N E  VA L U A B L E  L I F E  AT  A  T I M EO U R  G L O B A L  I M PA C T
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E T H I C A L  L A B O R  P R A C T I C E S

O U R  FA C T O R I E S ’  E M P L O Y E E S
Aside f rom the  env i ronmenta l  s tandards  our  fac tor ies  have  promised to  upho ld ,  they  a lso  
adhere  to  a  var ie ty  o f  e th ica l  base l ines  when i t  comes to  employee t reatment ,  hea l th ,  bene-
f i ts ,  and suppor t .  

Here  is  a  look  a t  some of  the  pract ices  our  fac tor ies  employ  across  the  board :

-  Lunch prov ided a t  work  in  ca fe te r ias  or  separate  d in ing  a reas
-  Spec ia l  commit tees  devoted to  worker  sa fe ty,  inc lud ing  phys ica l  hea l th ,  sexua l  harass-
  ment ,  ch i ld  labor  prevent ion ,  &  employee sat is fact ion .
-  Hea l th  insurance fo r  a l l  employees
-  Safe ty  c lo thes  prov ided fo r  a l l  workers
-  Safe ty  procedures  taught  dur ing  t ra in ing  and regu la r ly  rev iewed
-  Separate ,  sa fe  dr ink ing  water
-  8  hour  work  days  (no  underpa id  over t ime hours )
-  30  min-1  hour  lunch break
-  2-3  tea  and snack breaks ,  p rov ided by  the  factory
-  Add i t iona l  sk i l l s  t ra in ing  prov ided as  needed
-  Cu l tu ra l  p rograms organ ized on weekends (bus  tours  to  nearby  towns,  mov ies ,  per fo rmanc-
  es ,  e tc . )
-  Sa la r ies  that  respect  the  min imum wage wi th  the  ab i l i t y  to  earn  a  ra ise  over  t ime*

B E N E F I T S
Here are  some of  the  o ther  benef i ts  that  not  a l l  o f  our  fac tor ies  o ffe r,  but  that  a re  un ique to  
spec i f ic  fac tor ies .  These benef i ts  speak more  to  the  ‘persona l i ty ’  and a lso  the  d i f fe rent  
resources  o f  each factory.
-  A  mot iva t iona l  approach to  worker  product iv i ty.  A  factory  va lue  never  to  push or  fo rce ,  
  but  on ly  to  insp i re—as the  owner  sa id ,  “We don’t  want  to  fo rce  anyone to  do the  work .  We 
  want  to  mot iva te  them.  I f  they  don’t  want  to  do the  work ,  we cannot  s t ress  them to  do i t .  
  They  must  fee l  happy here  too .”
-  Ab i l i t y  to  take  t ime o ff—i f  workers  need to  leave  ear ly  fo r  a  doctor ’s  appo in tment  o r  to  
  take  care  o f  the i r  ch i ld ren ,  they  can do so  jus t  by  le t t ing  one o f  the  managers  know
-  Add i t iona l  fac i l i ta tes  fo r  daycare  as  we l l  as  a  nurse ’s  o f f ice  and an  on-ca l l  doctor
-  Apprent ice-s ty le  oppor tun i t ies  to  learn  a  d i f fe rent  t rade and advance a long a  more  
  a l igned-career  path
-  Depend ing on  your  persona l i ty,  th is  may or  may not  be  a  benef i t :  but  one factory  p lays  
  pop mus ic  to  c reate  a  more  re laxed,  fun  and f r iend ly  env i ronment  fo r  the  employees .  Ob-
  servat iona l l y,  i t  seems a  lo t  more  peop le  smi led  and joked around wi th  the  mus ic  than 
  w i thout  i t  a t  o ther  fac tor ies .  I t  c reated a  ‘young’  and ‘ch i l l ’  a tmosphere .

WA G E S
*At  every  factory,  most  employees  a re  pa id  above the  min imum wage a t  a  proper  l i v ing  
wage or  h igher.  The  number  d i f fe rs  by  factory.  Th is  i s  our  range:  a t  the  lowest  end is  one 
factory  where  80% of  workers  rece ive  a  l i v ing  wage or  above,  but  20% are  s t i l l  a t  min imum 
wage.  The h ighest  end is  one o f  our  la rger  fac tor ies ,  where  100% of  the  employees  a re  a t  
l i v ing  wage and many are  above that .
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Profit with purpose .  
The new fash ion 

forward
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PERFORMANCE
EVALUATION
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A  Y E A R  I N  R E V I E W
As ar t  &  eden cont inues  to  grow and expand,  we’ re  commit ted  to  cont inuous ly  
improv ing  and re f in ing  the  way we repor t  our  impact .  We want  to  ensure  that  our  
commitments  to  our  va lues  a re  backed by  factua l  data  that  po in ts  to  the  l i ves  that  
were  changed and the  waste  that  was  reduced.  

O U R  G O A L S  F O R  2 0 1 9 :
- Dec id ing  on  green purchas ing  goa ls  that  a re  spec i f ic ,  measurab le ,  and to  be  
  comple ted in  a  se t  t ime per iod .
-  Ensure  our  g reen purchas ing  po l icy  fu l f i l l s  and enhances  ar t  &  edens  main  env i -
  ronmenta l  goa ls .
-  Examine  a l l  resources  that  can he lp  us  measure  our  impact .
-  Set  up  an  a r t  &  eden green commit tee
-  Determine  per formance character is t ics  and i tems that  shou ld  be  used when 
  eva luat ing  a  product .  
-  Eva luate  i f  measurab le  goa ls  were  met
-  Constant ly  rev iew our  met r ics  and processes .
-  Manua l  t rack ing  -  a r t  &  eden green team can use  s imple  d ig i ta l  notes  to  s ta r t  
  s impl i f ied  t rack ing  o f  g reen purchases .
-  Implement  sys tems to  t rack  the  costs  o f  env i ronmenta l  regu la tory  repor t ing .

A +  EXC E E DE D  EXP ECTAT I ON S
-  Dec ide  on  green purchas ing  goa ls  that  a re  spec i f ic ,  measurab le ,  and to  be  com-
  p le ted in  a  se t  t ime per iod .
-  Ensure  our  Green Purchas ing  Po l icy  fu l f i l l s  and enhances  ar t  &  edens  main  env i -
  ronmenta l  goa ls .
-  Determine  per formance character is t ics  and i tems that  shou ld  be  used when 
  eva luat ing  a  product .

We are  rea l l y  p roud o f  our  thorough check l i s t  o f  met r ics  by  wh ich  we dec ide  what  
to  purchase and what  to  avo id  purchas ing .  Our  met r ics  serve  as  a  great  gu ide l ine  
to  keep us  on  t rack  w i th  our  env i ronmenta l  goa ls

A  Y E A R  I N  R E V I E W
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B  M ET  OU R  EXP ECTAT I ON S
-  Examine  a l l  resources  that  can he lp  us  measure  our  impact .
-  Set  up  an  a r t  &  eden green commit tee
-  Eva luate  i f  measurab le  goa ls  were  met
-  Manua l  Track ing  -  a r t  &  eden green team can use  s imple  d ig i ta l  notes  to  s ta r t   
  s impl i f ied  t rack ing  o f  g reen purchases .

We’ re  cur rent ly  engaged in  exp lor ing  resources  that  can he lp  to  measure  our  
impact .  As  we pursue th is ,  we’ re  exc i ted  to  bet te r  unders tand the  impact  our  
bus iness  act iv i ty  i s  hav ing  on  the  p lanet  and the  peop le  a long our  supp ly  cha in .  
A l though we d idn ’t  c reate  a  green commit tee  per  se ,  a t  a r t  &  eden we a l l  ac t  as  a  
green commit tee .  Our  g reen dec is ion  mak ing happens wi th in  a  complex  web o f  
communicat ion  most ly  between our  team and our  supp l ie rs .  

Rather  than hav ing  a  smal l  commit tee  focus  on  mov ing these  causes  fo rward ,  our  
ent i re  team makes i t  a  pr io r i ty  to  car ry  susta inab le  va lues  fo rward  persona l ly  and 
pro fess iona l l y.  We do fee l  that  we accompl ished the  goa ls  o f  our  g reen purchas-
ing  po l icy  th is  year.  We and a  few other  compan ies  had an  o ff ice  move dur ing  the  
year  in  wh ich  we ga ined a  lo t  o f  ex t ra  supp l ies  fo r  the  o ff ice .  Th is  meant  that  
ra ther  than hav ing  to  aqu i re  more  products ,  we cou ld  avo id  buy ing  o ff ice  prod-
ucts  a l l  together  and reuse  what  was go ing  to  be  d iscarded by  o thers .  We a lso  
a re  very  proud o f  our  cho ice  to  br ing  susta inab le  den im in to  our  product  l ine  th is  
year.  F ina l l y,  we d id  engage in  manua l ly  t rack ing  some aspects  o f  our  impact  l i ke  
how much medicat ion  we supp l ied ,  and what  purchases  we made,  but  we wou ld  
l i ke  to  fu r ther  expand th is  in to  t rack ing  our  carbon footpr in t  and waste  water  
reduct ion  amongst  o ther  met r ics .

C -  D I D  N OT  P E RFORM  AS  DES I R E D
-  Constant ly  rev iew our  met r ics  and processes .
-  Implement  Systems to  t rack  costs  o f  env i ronmenta l  regu la tory  repor t ing .  

As  a r t  &  eden grows and expands we are  commit ted  to  rev iewing the  met r ics  by  
wh ich  we measure  our  impact ,  and to  c reat ing  systems that  he lp  us  do that .  Un-
for tunate ly,  we d idn ’t  have  the  met r ics  or  sys tems in  p lace  to  measure  our  impact  
as  spec i f ica l l y  as  we wou ld  have  l i ked to  in  2019.  

O U R  P E R F O R M A N C E  I N  2 0 1 9
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From th is  year  fo rward  we’ re  commit t ing  to  more  accurate ly  measur ing  and 
repor t ing  our  impact  by  adopt ing  new,  mean ingfu l  met r ics  to  t rack  our  bus i -
ness  act iv i t ies .  

We know that  t ransparency  in  any  re la t ionsh ip  is  key  fo r  bu i ld ing  t rus t  and 
we’ re  commit ted  to  fu r ther ing  our  data  co l lec t ion  regard ing  our  impact  on  
economy,  eco logy,  and equ i ty  so  that  we can more  thorough ly  and accurate ly  
demonst ra te  our  impact  to  you.

Here  a re  the  met r ics  by  wh ich  we a im to  measure  our  impact  go ing  fo rward :

EC ON O MY :
-  Percentage o f  workers  pa id  above min imum wage in  our  fac tor ies

EC O LOGY :
-  Water  Consumpt ion  ( l i te rs /Mt )
-  Energy  Consumpt ion  (kW/month )
-  Carbon Emiss ions  (we wi l l  need to  es tab l i sh  a  met r ic  that  works  fo r  us )
-  Percentage o f  garments  so ld  cyc led in to  our  rewear  program

EQU ITY :
-  Number  o f  mu l t i v i tamins  donated
-  Doses  o f  a lbendazo le  donated
-  Number  o f  ch i ld ren  invo lved in  the  mentorsh ip  program
- Number  o f  exper iences  w i th  the  ch i ld ren
-  L i te racy  per fo rmance o f  cohor t  over  t ime
-  Ar t i s t ic  g rowth  over  t ime
-  Future  Goa ls

OTH E R  GOALS :
-  Adopt  more  r igorous  met r ics  fo r  measur ing  our  impact  and repor t  changes 
  a long the  way by  2021
-  Ensure  a l l  workers  a re  pa id  a  l i v ing  wage in  our  fac tor ies  by  2025
-  Donate  5  mi l l ion  mul t i v i tamins  by  2025

O U R  G O A L S  F O R  2 0 2 1
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I  measure success in 
terms of the 

contr ibutions an 
ind ividual makes to 
her fellow human 

be ings.
-Margaret Mead
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[9 :30  –  9 :40 ]  ARRIVAL & HELLOS
[9 :40  –  9 :50 ]  NAME GAME
We had everyone say  the i r  name and do a  gesture ,  and then we d id  i t  back .
[9 :50  –  10 :10 ]  OVERVIEW
We then asked the  ch i ld ren  to  summar ize  what  they  knew about  the  program,  the i r  favor i te  
exper iences  so  fa r  i f  they ’d  prev ious ly  par t ic ipated,  shared our  p lans  fo r  the  year,  and co l -
lec ted in format ion  about  what  they ’d  l i ke  to  learn .
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[10 :10  –  10 :30 ]  GROUP GAME
This  game was a  group ing and regroup ing exerc ise  wh ich  he lps  par t ic ipants  to  meet  as  many 
peop le  as  they  can as  qu ick ly  as  poss ib le .  They  care fu l l y  l i s ten  to  the  fac i l i ta tor ’s  ins t ruct ions ,  
and then run ,  o rgan ize  and f ind  the i r  appropr ia te  group.  Every  t ime they  hear  the  s igna l ,  they  
FREEZE where  a re  and l i s ten  wh i le  new ins t ruct ions  a re  be ing  g iven  fo r  the  next  g roup fo rmat ion .  
Here  a re  some example  group ing ins t ruct ions :  
F ind  a  group o f  3  peop le  you don’t  a l ready  know.  
F ind a  group o f  4  peop le  who l i ke  to  p lay  the  same spor ts  as  you.  
F ind  a  group o f  3  a l l  born  dur ing  the  same month  as  you,  and creat ive ly  fo rm the  le t te r  “H”  us ing  
your  bod ies .  
F ind  a  group o f  4  peop le  who share  a  quest ion  you have  about  l i fe .
[10 :30  –  10 :50 ]  GROUP AGREEMENTS
Students  gave  a  thumbs up or  down to  s igna l  acceptance bas ic  agreements  between the  group 
wh ich  were :  speak f rom the  “ I ”  conf ident ia l i t y,  not ice  the  good,  and honor ing  our  ind iv idua l i ty  and 
our  t ru ths .  We then  asked i f  s tudents  wanted to  add any  agreements  and deve loped group owner-
sh ip  by  ins t ruct ing  them to  make up a  group ca l l  +  dance.
[10 :50  –  11 :30 ]  STORYTELLING CHECK- IN
We hosted a  group check- in  ask ing  them to  te l l  a  th ree  sentence s tory :  what ’s  in  your  hear t  and 
mind these  days? How are  you r ight  now? Everyone then engaged in  a  mindfu lness  medi ta t ion  fo l -
lowed by  an  open d iscuss ion  where  they  cou ld  share  anyth ing ,  p ract ic ing  how to  be  in  a  group 
together  and how to  be  present .
[11 :30  –  12 :00 ]  ZONES REVIEW
The goa l  o f  zones  is  to  he lp  s tudents  deve lop hea l thy  ways  to  dea l  w i th  s t ress  by  es tab l i sh ing  
two zones :  the  pan ic  zone and the  s t re tch  zone.  When cha l lenges  come,  we he lped them d iscover  
opt ions  fo r  what  to  do wi th  those  fee l ings  and how to  come back f rom the  pan ic  zone to  the  
s t re tch  zone.  Some ways  we dec ided on were :  b reath ing ,  wr i t ing ,  s ing ing ,  ask ing  fo r  a  hug,  be ing  
in  nature ,  and s lowing down.
[12 :00  –  12 :30 ]  LUNCH
[12:30  –  1 :15 ]  COMPASS OF REACTIONS
The goa l  o f  th is  exerc ise  to  he lp  s tudents  ident i fy  who they  can re ly  on  to  dea l  w i th  d i f fe rent  s i tu-
a t ions  that  come up in  l i fe .  We asked quest ions  l i ke :  Where  do you go in  conf l ic t  w i th  a  best  
f r iend? Where  do you go when someone cr i t ic i zes  your  work?  When you have  a  c rush  on  some-
one? And had them name peop le  they  cou ld  t rus t  w i th  th is  in fo rmat ion .
[1 :15  –  2 :00 ]  SYSTEMS IN PANIC +  PRESENTATION
This  sect ion  exp la ined how systems can be  in  pan ic  zones  l i ke  peop le :  the  c r imina l  jus t ice  
sys tem,  po l ice  sys tem,  pre jud ice  in  in te rpersona l  sys tems,  and persona l  sys tems ( in te rna l i zed 
rac ism,  low se l f -conf idence,  fee l ing  depressed and wor th less ) .  When these  systems are  in  the  
pan ic  zone,  natura l  react ions  can be  a t tack  o thers ,  se l f ,  avo idance or  w i thdrawl .  We taught  them 
how there  a re  s t re tch  zone systems as  we l l  l i ke  res tora t ive  jus t ice  and re- in tegra t ion  programs.  
We app l ied  th is  same th ink ing  to  the  env i ronment  and then gave  a  c l imate  change presenta t ion .  
[2 :00  –  2 :20 ]  LETTERS OF INTENTIONS /  EMBODIED V IS IONING /  DT3s
In  groups o f  about  5  +  one adu l t  each,  we made a  scu lp ture/mach ine  that  embodies  the  wor ld  we 
wanted to  l i ve  in .  Then we expressed i t  in  g roups.
[2 :20  –  2 :30 ]  APPRECIATION NOTES & CLOSING
We c losed by  check ing  in  on  how everyone was do ing ,  thank ing  them for  the i r  par t ic ipat ion ,  and  
exp la in ing  that  change happens on th ree  leve ls :  persona l ,  in te rpersona l ,  sys temic .  We empow-
ered them by  remind ing  them of  how the i r  persona l  cho ices  g ive  them oppor tun i t ies  to  change 
themse lves ,  and as  a  resu l t  the  wor ld  a round them.
 



“We do not need magic 
to change the world ,  

we carry all the 
power we need ins ide 
ourselves already :  we 

have the power to 
imagine better” 

- j .k .  rowling
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